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THE CANNED GOODS AUTHORITY OF THE WORLD. _ tous, manruano savings sane 


THE 4ist WEEK BALTIMORE, FRIDAY, JUNE 4, 1909. OF THE 32nd YEAR 


For the season of 1909 we have 
made preparation to take care of all 
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orders which you may place with 
us. We have installed new and ¢ 


improved machinery, have built and +3 
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equipped new factories and our pre- 
viously complete facilities are now 
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larger and better than ever. We 2% 
want your orders for the coming 
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AMERICAN CAN COMPANY 


NEW YORK CHICAGO BALTIMORE SAN FRANCISCO MONTREAL 
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LANG'S AUTOMATIC SUCCESS CAN CAP DROPPER 


FOOL PROOF WITH. PERFECT CAPS 
DOES NOT CLOG THE RUN-WAY AND CANNOT GET OUT OF ADJUSTMENT 


SIMPLE. A MONEY SAVER. 
EFFECTIVE. Did We Get Your 
DURABLE. Order at Convention ? 


MADE FOR EITHER PLAIN OR HEMMED CAPS. 
YOU WANT IT-WE WANT YOUR ORDER. 


THE 


AUTOMATIC SIDE SEAM LOCKING MACHINE 


WITH SOLDERING ATTACHMENT. 


The Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This 
Machine runs free of all jams or mashes, with a capacity of 50,000 perfected bodies a day. 


Factory : 125-127 East Falls 


Slay sman & Co., Office: 718 East Pratt Street, MARYLAND. 


IN “YEITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE ; 


Ayars Machine Company, 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 

Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 

Seaming Machine, 

Can Tester, 

Peeling Table, 

Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 


_ Can Straightener, Electric 
Cc Cl 
Fire Process Clock. 


Capping Steels, 
Soldering Coppers, 
Fruit Washer, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 
Contin- 
Capper. 
Guaranteed to cap and tip satisfactorily 100 cans per minute. 
Salem, 


Ayars Machine Company, jersey. 


BROWN, BOGGS CO., Lrp., OnT., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


Among some of the NEW things in our line that many will be interested to learn 
about, we might mention: 


= 


A POWER, AUTOMATIC FEED CHERRY 
PITTER:—Capacity over 250 cherries per 
minute--hard proposition, but we mastered 
it last season. Price is low. Send for par- 
ticulars if you pack cherries. 


A SYSTEM FOR GRADING PEAS ACCORD- 
ING TO QUALITY:—Modern and scien- 
tific. 


A RELIABLE AND SATISFACTORY 
HUSKER:—Last season’s work enabled us 
to put the finishing touches on to a GOOD 
thing, and the machine ‘‘is there’’ now. 


AN ENTIRELY AUTOMATIC CAN DROP- 
PING MACHINE that works by gravity:— 
No belts and can’t get out of order. Low- 
priced, too. 


You may feel the need of some appliance or 
machine in your work that you do not see 
advertised. Your mention of the matter to 
us might bring information that will surprise 
you. Drop us a postal. 


KEEP YOUR EYE ON THE PEOPLE WHO 
KEEP UP WITH THE TIMES! 


Sprague Canning Machinery Co. 
Daniel G. Trench & Go,, Gen’l, Agents 


Builders of complete lines of machines for canning 
all kinds of goods, and dealers in canning supplies Sales Offices. CHICAGO, ILLINOIS 


IN WRITING ADVERTISERS. KINDLY MENTION THE TRADE. 


THE TRADE. 5 


FOR 


Packer's Cans 
POPE 


Bright” 
PLATES 


GENERAL OFFICES, 
PITTSBURGH, PA. 


Pope Tin Plate Co. 


NEW YORK OFFICES, 
29 BROADWAY. 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns, . 

SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


° gl = round or square cans or glass jars. 


HENRY STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


Zastrow’s Patent Pineapple 
Sizer and Slicing Machine. 


ON SKIDS, WITH COUNTER SHAFT UNDERNEATH, 


This machine has been in use for years; and has proven a perfect success. It not only 
does more work than any other machine of its kind in use, but turns out a better and 
more marketable article. It sizes the pine to the required diameter to suit the can, and 
slices it to any desired thickness. By inserting set of small knives, it will segment the 
slice and produce what is termed cocktail pines, Each machine is furnished with a 
counter shaft. 

Used by the principal packers of the United States, Canada, Mexico, Bahama Islands, 
Hawaiian Islands. Porto Rico, Australia, Africa, etc, 


Geo. W. Zastrow, 
1404-1410 Thames St., - Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE TRADE. 


PURE FOOD PACKED SANITARY PLANT 


is what the Law and consumers demand-.New 
Process Peeling Machines peel peaches for you 
in an absolutely SANITARY manner and 
retain the natural 

Write us, stating daily capacity and we 
will send you data and terms--on complete 
Sanitary System, comprising Grading, Pitting, 


Peeling and Conveying Machines. 


RIGHT HAND VIEW. 


Showing Compound Chute, Over 
flow Pipes and Drains and 
Steam Pipes on Scalder 
Valves on Spray 


Pipes. 
PATENTED 
United States. Canada. 
March 19, ’07. Sept. 24, ’07. 
April 16, 07. 


June 25, ’07. 
25, 07. 


JUDGE MACHINE CO. 


Manufacturers of Peach Peeling, Pitting and Grading Machines, Ete, 


SAN FRANCISCO | BALTIMORE 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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DEODORIZED GASOLINE 1 usc by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is fer 


Address Our Nearest Tank Station or BALTIMORE OFFICE. | 


amning 


ALTIMORE, FRIDAY, JUNE 4, 1909. 


NUMBER TEN CANS. 


Users of our No. 10 Cans, without 
exception, compliment us on the high 
quality which we maintain by the use 
of extra heavy Tin Plate and unusual 
care in testing. Packed of Canned 
Goods who experience annoyance and 
loss from collapsed Cans will, to a 
great extent, find this trouble obviated 
by dealing with us. This size we make 
with five different openings, 1% -inch, 
2-1-16-inch, 2-7-16-inch, 2-3-4-inch, 
and 3-3-4-inch. Write for samples. 

Our line also comprises all other 
sizes of Packers’ Cans and a general 
line of both Plain and Lithographed 


Cans for various purposes. 


SOUTHERN CAN COMPANY, 


Baltimore, Maryland 
ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


A review of the past week’s trading in canned goods shows 
no change of note from former weeks. The weather and its 
affects upon the growing crops are more of actual importance 
than the movement in spot goods. For such crops as have been 
put into the ground the weather has been ideal in this section. 
There have been frequent rains almost daily, but at the same 
time it has been quite hot, two conditions that will help grow- 
ing crops as nothing else will. 


Thus peas must have jumped in all sections, and in those 
we have personally inspected the plants look strong and healthy 
and well loaded with young pods or blossoms. It has been par- 
ticularly pea weather, and the kind that not only brings a good 
yield per acre, but which brings the peas in the pods to their 
finest condition. In every section where peas are grown exten- 
sively this class of weather is reported by the Weather Bureau. 
It will be remembered last year the pea crop ripened, 
very quickly in the eastern sections, and the pack was short and 
quick in its action, though quite prolific in its amount. This 
was caused by the sudden dry spell, and the fact that there 
was very small growth to the plants. New York State was 
more fortunate with its early peas, in this respect, than other 
sections ; but even there they came all at once—the early crop— 
and were short. The later varieties did very much better, and 
enabled the canners there to get up a good pack of fine quality. 
In this section, however, where but one crop is planted—for 
New York so manages its plantings and varieties as to receive 
peas during more than a month—this quick maturity tends to 
hold the pack down. There is but one pea crop grown and the 
pack must be made from that. If, however, the vines have a 
sturdy growth; as they have this year, the pack can be pro- 
longed considerably. 

Our readers will understand the reason for this difference 
in the packing, when they know that in this section the peas 
are largely picked by hand, as of old, and the fields can be gone 
over several times if the plants or vines are in sturdy condition, 
and the yield will vary in proportion to the number of pickings. 
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But throughout New York State and the West, and of course 
in some sections here, the viner process is used ; so that when a 
crop of peas is once harvested, the vines go with it, and there is 
no second picking. Under any condition, if the season uas been 
unfavorable, the pods will not yield heavily of peas. But this 
year it looks as if the best could be expected. Certainly a con- 
tinuation of this rainy, warm weather will make a record of old. 

This weather condition is very beneficial, also, to growing 
corn ; but it is playing havoc with those sections which have not 
as yet planted. And there are quite a good number of those on 
the list. June is the month of heavy corn planting in the heavy 
corn canning sections, but the early part of it. It may be the 
latter days of May enabled the growers to get in quite a good 
amount. Here again this section has had its usual luck, and 
what may be proving a disadvantage to others is a blessing here. 

But there is one article everywhere that has not found the 
weather conditions to its liking—and that article is tomatoes. 
Some of course have been put out, but the bulk of them have 
yet to go into the ground. This cannot be done now. Toma- 
toes planted in muddy soil are liable to be baked in and not 
thrive. They do best in fairly dry soil, and if the rain follows 
the planting immediately, the condition is ideal. 

Small fruits have all been benefited by these conditions, 
and it begins to look as if the crop would be a very good one. 
We have passed through some heavy growing sections in this 
line, and the bushes were well covered with blossoms; cherries 
have progressed to a quite good size and the rains will help 
them. All told, everything looks forcible for good crop yields 
and of fine quality—almost too good. 

In the market the demand has shown some little life. The 
wholesalers are having quite good demand for their entire line, 
including canned goods, and this has driven many of them into 
the market to cover their requirements. It is noticable that 
in manufacturing sections, or we might say in all sections other 
than strictly agricultural, the jobbers are fairly well loaded with 
goods, or are covering now. It is from these the demand has 
come; but in agricultural sections stocks are very low; lower on 
all lines of canned goods than ever seen before, but there seems 
to be no effort to cover. They all seem to have an idea the 
market is glutted on all lines, and that they can cover at their 
own prices when desired. They may awake to find themselves 
left, and that they must pay higher prices for the goods. But 
they are not inclined to stock up heavily on any goods. This 
class of trade runs in streaks we might say. For instance a sec- 
tion will show a number of large blocks of cove oysters—a pur- 
chase they have followed one another in like geese—and as the 
goods have moved in direct opposite to their buying, they hold 
off on all lines of canned goods. In other words, they rush in 
to buy heavily of some slow seller, and then blame all canned 
goods because they are ‘‘stuck.’’ 

There are no changes of moment in the market, as our 
prices on another page will show, but in general there appears 
to be a better feeling among holders. The market is stronger, 
showing more confidence, and as general business conditions 
are improving, and demand with them, it will not be surprising 
to see a slight advance all along the liue, particularly in corn, 
tomatoes and peaches at an early date. It will depend upon the 
holders, however, and any weakness on their part will prevent it. 


In cans and canners’ metals there are no changes to re- 
cord. Conditions are exactly as they have been for the past 
several months. We desire to correct an error made last week 
in this column, where we quoted the Continental Can Co.’s No. 
10 cans at $14.75. This was partly typographical; it should 
have been $40.00 per thousand. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NEw York, June 2nd.—With a week broken by two holi- 
days in succession, Saturday and the carried over Memorial 
Day, business felt the disturbance to some extent, though 
perhaps not as seriously as it has sometimes when movement 
has been more active. Conditions as a whole have not changed 
materially, though here and there improvement seems to have 
followed the increased demand in some lines. Holders are 
quite as firm in their views as ever, and the situation seems 
likely to remain substantially as it is now indefinitely. In some 
departments increased buying is expected, and it is thought 
that dealers will be more eager to obtain goods within a short 
time. The heavy consuming season of the year is here for some 
lines, though for the others quite the reverse is true. California 
fruits present about the only variety of goods which are really 
dull, and the better grades of these are in considerable demand. 

Corn.—The spot situation is reported to be strong, owing 
to increased inquiry and reduced offerings. The situation is 
strengthened by the probability that the coming pack every- 
where will be light, owing to the reduced acreage, the reasons 
for which have been previously described in this column. A 
considerable increase in inquiries for spot goods has been 
reported of late, and some large blocks of Maryland Maine 
style has sold at 57%4c., regular terms, f. o. b. factory for best 
quality. Future Main style is held at 60 and 62%c., regular 
terms, f. 0. b. factory as to brand. A fair business has been 
done recently at these figures. Spot standard State corn is gen- 
erally held at 65c., regular terms, f. 0. b. factory, though in 
instances it is possible to buy 234c. lower. Considerable West- 
ern corn has been sold during the past week, but the particulars 
have not yet come to the surface. 

Tomatoes.—For spot standard Maryland 3 tomacoes, full 
65c., must be paid f. o. b. factory, regular terms. Buyers are 
about 2%c. under that figure, consequently movement is limited. 
Holders are determined, judging from present appearances, to 
have full 65c. for all this grade of goods, or else not sell. All 
offers of 62%c. for full standard stock are promptly declined. 
A shade increase demand is noted for full standard Maryland 3s, 
futures at 70 and 72%c., regular terms, f. o. b. factory, season’s 
delivery. One broker says that he recently sold eight cars at 
those figures and on those terms. No. ros are quiet, with busi- 
ness limited to a very light movement. No. 2s are quiet, with 
business done only in small lots. 

Peas.—New pack southern stock are taken up about as 
fast as produced according to Baltimore advices, but the output 
has been light, so this statement doesn’t necessarily imply that 
the movement is extensive. The green stock is said to be taken 
by shippers at higher prices than canners can afford to pay. 
Standard spot peas that can be bought at 7oc. or less, are wanted, 


The Name That Means SEED QUALITY 


LEONARD 


Seed Co. 


CHICAGO 


79-81 E. KINZIE ST. 


Pea Blanching Buckets, Can’ Marking Machines, Labeling and Boxing Machines, 
Canning Machinery, Dry Paste 


A. K. ROBINS & CO., - - 


BALTIMORE, MD. 
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but they are hard to find. Recently nie ingle of western 
peas has been reported out of the 1909 pack, but as most can- 
ners had sold up to their expected output, sales have been 
relatively small. 

Asparagus.—Demand is tair, but there is no disposition 
shown by purchasers to take on much addition to their present 
holdings. If they can see immediate possibility of disposing of 
their goods they will buy, but under most circumstances they 
refuse to add materially to their stocks. In the absence of 
pressure to sell, prices are well maintained. .Spot stock is 
unsettled and easy, with some reduction possible on some 
brands, and movement is extremely slow. 

Peaches.—A fair demand is reported for spot peaches in 
extra standard and standard grades, but standards and seconds 
are dull and weak, and it is possible to buy in many instances 
at one’s own figures. The southern output promises to be 
short and holders are firmer in their views on stock from that 
section. 

Cherries.—Stock is selling at low prices and the market is 
cleaning up slowly. Buyers can obtain good standards for a 
low figure in almost all instances. 

Apricots.—The market is nominal in the absence of import- 
ant demand. Sales are made iu a small way only, buyers 
being apparently extremely indifferent and caring little about 
what they obtain. 

Pears.-—California stock is easy and concessions are possible 
in nearly all instances. The coming pack is almost here aud 
holders feel that they must clear out their holdings before then. 
New Jersey Keiffers are dull and easy, with the market 
unsettled. 

Strawberries.—Baltimore packing are more freely offered 
and prices favor buyers. The supplies on hand are ample for 
all requirements and holders show no disposition to buy further 
quantities. 

Apples.—Gallons are steady, though demand is light. 
Supplies are not excessive and holders are confident of better 
business later. 

Salmon.—Inquiry for small lots of spot red Alaska talls 
increases and the market is more active than it was a few days 
ago. Bids of $1.30 on lots aggregating 100 to 200 cases have 
been refused, holders demanding $1.32'% inside for their stock. 
Nearly all holders are asking full $1.35. The market is stron 
and the tendency is upward. Columbia River chinook is scarce 
and firm. Recent advices from the Coast are to the effect that 
the run on the river this year will be light. 

Sardines.—Domestic grades are quiet and unchanged, with 
almost no demand. Packing procceds slowly and the run of 
fish is light. Foreign grades are quiet and demand is limited. 

Lobsters.—A fair demand is reported at current prices, 
though the figures are so high that they work against active 
movement. Deliveries from new pack have begun, but buyers 
are not anxious about receiving the fresh supplies. 

Oysters.—The market is unchanged, with sales limited to 
requirements, and those at this season are light. Supplies are 
ample to satisfy all needs for the Sennen. HuDson. 


CANNED Goops EXCHANGE. 
OFFICE OF THE SECRETARY. 


BALTIMORE, June 2, 1909. 

The attention of the membership is called to the following 
correspondence: 

The Wholesale Grocers Association of New Orleans writes 
under date of April 28 to the Canned Goods Exchange: 

‘‘As vou, no doubt, are aware, the Wholesale Grocers 
Association, of New Orleans, have felt for a number of years 
that the rate on canned goods from your territory over the 
Southern Pacific Railroad Company’s lines was much higher 
than prevailed for a similar service to competing points in this 
territory. 

‘We endeavored some months ago, and also prior to that 
time, to correct this condition with the people in question 
without avail. We have agitated the subject so broadly 
throughout the country that we now have positive assurance of 
an independent service beginning about July 1st from Philadel- 
phia to New Orleans. It will be the aim of the members of our 
organization who comprise every wholesale grocer in New 
Orleans to give this independent and competing service our full 
co-operation. 

‘“‘T would respectfully request that you advise your members 
how we feel in reference to this matter, and the agitation from 


your end will, no doubt, bring solicitors from this independent 
service, known as the Philadelphia and Gulf Steamship Com- 


_ pany. Weare sitting right straight up and taking notice and 


not going to submit any longer to the onerous conditions that 
the old line has enacted of us heretofore; and we ask your co- 
operation in making the new line absolutely permanent and a 
fixture. 
“Yours truly, 
‘‘(Signed) GrorcGE P. THompson, President.’’ 

Your Secretary communicated with the Philadelphia and 
Gulf Steamship Co., and has been advised that, effective June 
Ist, this company will have regular weekly sailings from Race 
Street Pier No. 10 North to New Orleans, and that the mini- 
mum weight on canned goods, carload lots, will be 36,000 
pounds. Yours very truly, 

W. F. AssAu, Secretary. 

The above letter has been sent out by the Secretary to the 
members of the Canned Goods Exchange. 

By referring to ‘‘Wrangler’s’’ letter in last week’s issue, it 
will be realized how important it is that the members of the 
Exchange and others as well should give this movement their 
support. ‘Wrangler’ points out how exorbitant are the rates 
from points in Illinois and surrounding States to cities in the 
South, and while those in the West cannot take advantage of the 
rates offered by the new company in Philadelphia, it goes to 
show how unfair the canners have been treated. All shippers 
of canned goods know that the same conditions exist all over 
the country; no one section is an exception to the rule, and if 
the canners will hold together and fight for what they are en- 
titled to, a more fair rate will have to be made on canned 
goods by the railroads. If you start using the new line for 
shipping your goods South _ it is necessary to continue to do so; 
the other lines will oaturally reduce their rates, but if you go 
back to them the new company will suffer and possibly be 
forced to discontinue business and the old rates will again be in 
force and most likely stronger than ever. 

It is not necessary that you be a member of the on 
to fall in line with this movement; every shipper in the East 
can probably better afford to use the new line than the old ones. 


ATTENTION! 


If You Want To Use The Best Can For 


Tomatoes and Corn 


GET NEXT TO THE 


“VICTORY CAN’”’ 


Knocks ’Em All Forty Different Ways 


WRITE FOR PRICES 


Tue Can Co. 


BALTIMORE, MD. 
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CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade”’ 


CHICAGO, June 2, 1909. 

Dead Dull.—There is a dull deadness about the canned 
goods market that experienced buyers and sellers do not under- 
stand. At this period of the year ordinarily there is at least 
some local activity, and a daily record of transactions of pur- 
chase and sale between jobbing houses, but such is not the case 
at present. Brokers are complaining bitterly of the absolute 
lack of movement or snap in the trade. 


The style of salutation by an incoming broker has gotten to 
be ‘‘Well! I suppose you are full up all along the line like all 
the other fellows. Say! Buy something and break the dead 
lock.’’ This condition of affairs exists not only in canned goods, 
but in dried fruit which is suffering from great depression. 

Dried Fruit.—The jobbers are all to a greater or less 
extent loaded up on dried fruit, and quantities of prunes, raisins 
and peaches have been placed in cold storage. 

Figs and apricots have been well sold up, and no stocks are 
being carried over. The movement of dried fruit is shutting 
off early as heretofore, June has been an active month. 

Dealers report but little anticipation of business, however, 
before Fall, except from Northern Wisconsin and Michigan and 
the Dakotas, as further south the demand seems to have sud- 
denly shut off. 

Diverse Opinions.—An advertisement which appeared in 
a Chicago grocery paper this week caused considerable dis- 
cussion. This city is looked upon as the citadel of jobbers 
labels on canned goods, the Gibralter in fact, against which 


packers have dashed their wrecked and futile hopes when 
endeavoring to introduce their own labels. A local jobbing 
house which has paid but little attention to its private labels 
seems to have concluded to pay still less, and to sell packers’ 
brands, and inserted'an advertisement to that effect, reading as 
follows : 


*‘ARE YOU AN IDOL WORSHIPER ? 


“Tt is said that heathen people worship idols, grinning, 
hideous, soulless figures, made of wood, clay or stone. 

“If you believe in the Real Maker of the canned goods you 
handle, as you doubtless believe in the wisdom and gocdness of 
your own Maker, we are the people to serve you. 

‘‘We are not manufacturers of canned goods, but distribu- 
tors, and represent as agents in Chicago the following canneries. 

(Here follows a list of the canneries. ) 


‘‘We are prepared to name prices to you for either spot or 
future delivery on the products cf the canneries mentioned. 


“‘UNDER PACKERS’ LABELS. 


“Tt is a matter of ‘Home Sweet Home,’ or ‘Wacht Am 
Rhein,’ or the ‘Marsellaise,’ or ‘The Star Spangled Banner’ 
by the author and not by the publisher. It is a matter of a 
Rembrandt painting with the genuine signature in the corner 
of the canvass, not the signature of the fellow who bought the 
picture.’’ 

(The signature of the house follows: ) 

The positive irreverence of the advertisement, published in 
the very temple of the great Juggernaut of the private label 
idolatry, has secured for it attention and criticism, favorable 
and unfavorable, which its innocent simplicity hardly merited, 


' showing therefore a deep undercurrent of sentiment adverse to 


the ridiculous extreme to which private labeling of canned 
goods has been carried in Chicago. 


Announcement 


We are the Owners of a Patent 


Covering the Lock and Lap Side Seam 


for Sanitary Cans, and will hold all 


infringers, whether makers or users of 


the cans, responsible for damages. 


RUTLAND, 


L. & J. A. STEWARD, 


- «VERMONT. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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SANITARY CANS 


With 


IMPROVED LOCK SIDE SEAM 


We are pleased to announce that we are 
equipped to manufacture all regular sizes of Sani- 
tary Cans with our Improved Lock Side Seam. 
This style of Side Seam has been thoroughly 
tried out and perfected during the past season; 
it has given universal satisfaction and is regarded 
as a decided improvement over the Lap Side 


Seam. Our adoption.of the Improved Lock Seam 
marks another step forward in the development 
of the Sanitary Can. The old style Lap Seam 
served us well, as indeed it did all Can making 
systems in their embryotic stages. In thus aban- 
doning it, we are removing the only obsolete 
feature of the Sanitary Can. 


. Sanitary Cans have been originated, devel- 
oped and perfected by us. Our many years’ ex- 
perience is worth much to the packer. 


We manufacture ONLY this type of Can, 
and devote our entire attention to it. We have 
no experiments to try out on any one. 


SAMPLES UPON REQUEST. 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


General Offices: FAIRPORT, N. Y. Sanitary Can Company, Ltd., 
New York Office: 447 W. FOURTEENTH ST. Niagara Falls, Ontario. 


Cans manufactured under Max Ams Patents. 
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A Truce Declared.—On January ist last the Gibson Can- 
ning Co. of Gibson City,IIl.,announced that, owing to the appar- 


ent impossibility of getting their labels introduced in Chicago ~ 


because of the impassable and implacable embargo which Chicago 
jobbers had erected against any but their own private labels 
on canned goods, their company had concluded to sell their 
goods direct to Chicago retail grocers. A great banquet was 
given to the leading retail grocers of Chicago at the Grand 
Pacific Hotel, at which five hundred were present and the cam- 
paign began. 

It is understood that the efforts of this big enterprising 
cannery to introduce its labels was surprisingly successful, and 
that within six months they placed nearly fifty thousand cases 
of their goods in Chicago, half for spot and half for future 
(1909 pack) delivery. 

As the packing season approached and the attention of its 
officers to the immense plant and its output was required the 
difficulty of the situation in the enormous details of manufactur- 
ing and of selling, delivering and collecting for the product 
appeared. 

After negotiations a contract was entered into with a looal 
jobbing house (S. Peterson & Co.), whereby a large part of 
that detail would be assumed, and whereby a local stock would 
be carried with which orders could,be promptly filled. 


This calls off the dogs of war and white winged Peace has 
again spread her wings over the situation. The packers and 
jobbers will now beat their spears into plow shares and their 
swords into pruning hooks, and the strained relationships 
between jobbers, packers and retailers are relieved of tension. 

The Market.—Everything seems to be quiet but firm at 
unchanged prices. Tomatoes, peas, corn, fruits, all remain in 
statu quo. Stocks are ample, the demand is nominal and every- 
body is whistling for a breeze. _ WRANGLER. 


The Asparagus Situation, 


As Seen by ‘‘A Packer’’; Being a Correction of a Statement 
in a Recent Letter by ‘Berkeley,’ Our 
California Correspondent. 


THE TRADE, 
Baltimore, Md. 
Gentlemen : 

In your issue of the 21st inst. we note remarks from your 
correspondent signed ‘‘Berkeley’’ which says ‘‘Weather condi- 
tions remain almost ideal for asparagus growing interests, and 
all the canneries are now running to their full capacity.’’ 

We beg to say that this statement is entirely incorrect, and 
we are sorry to note that such reports are spread broadcast over 
this country. We have not had a drop of rain since the pack- 
ing season commenced, and ideal asparagus weather is warm 
with occasional rain to keep the land moist and create a quick 
growth. For the last four weeks the weather has been exceed- 
ingly cold, with strong high winds which has driven the soil 
into the tender stalks and disfigured them very materially. In 
some sections the potatoes have been killed by frost in the last 
two weeks. We certainly do not think this is ideal weather for 
asparagus. 

The factories are not running to their full capacity by any 
means, and the pack to date is nothing near what was expected, 
To confirm our statement we cite the market on asparagus as 
being sold in San Francisco, namely: No.1 ‘Asparagus from 
4 to 5 cents a pound, and No. 2 at 3 cents; this is right in the 


height of the season. 
Yours truly, 
A PACKER. 


There’s no reason for it; $5.00 will safeguard you for all 
time. Get ‘‘A Complete Course in Canning’’ from THE TRADE. 


Before taking 
your vacation! 


HAVE YOU CONTRACTED 
FOR YOUR 


Labels, Cartons and Advertising 
Material for the Fall > 


BUSINESS WILL BE 
BETTER. 


With our extensive and complete 


facilities, east and west, we are in 


a position to execute your orders 


promptly. 


THE UNITED STATES 
PRINTING COMPANY 


MAKERS OF 


‘Labels That Sell Goods”’ 


50 Beech St., Norwood 
CINCINNATI, OHIO 


70 N. 3rd St., Brooklyn 
NEW YORK CITY 


TENNESSEE 
CAN COMPANY 


Chattanooga, Tenn. 


Fruit and Vegetable 


CANS 


STANDARD SOLDERED CANS 


AND 


Latest Improved Lock Seam Sanitary Cans. 


Our large output and good shipping 
facilities enables us to make prompt ship- 
ment of all orders. 

Chattanooga is the Best distributing 
point in the South. 

Write us for prices on Cans and Solder 
Hemmed Caps. 

— traveling men are subject to your 
call. 

The Southern packers’ Interests are 
our Interests, and we want your order the 
coming season. 
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The 
Only 
Automatic 
Bean String 
Grader Bean 
(Patented) = =m Grader 


"NE STRING BEAN 
GRADER 


The 
Nionitor 


String 


You Cannot Grade String Beans 


in the same uniform manner--save as large 
percentage of the small beans- or handle the 
entire grading proposition in the same auto- 
matic and entirely reliable manner on any 
other Bean Grader manutactured. 


You Can Make Money 


by discarding any Bean Grader you may be 
using and install the ‘‘MONITOR,”’- we allow 
10 days trial -and know the results will con- 
vince you there is one perfect machine for 
Srading string beans. 


Are we to hear from you? 


HUNTLEY MFG. CO., CREEK, 


SOUTHERN AGENT, 
415 Marine Bank Building, _ - BALTIMORE, MD. 


S. 0. RANDALL, 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


San Francisco, CAL., May 29, 1909. 

California canners are making strenuous efforts at the pres- 
ent time to get rid of the remaining lots of last season’s pack, 
and a price very close to the cost of production is being named 
on some varieties of fruits and vegetables that are still in stock 
in rather heavy quantities. Now that the size of the fruit crop 
can be fairly accurately estimated, canners are figuring out just 
what their wants will be during the coming year, and are mak- 
ing their plans accordingly. Almost without an exception 
stocks of low grade fruits are the heaviest in the list, and it is 
these lower grades that will witness the greatest falling off in 
the pack of the coming season. Large sized peaches will be in 
demand, especially clings, and already agents of the canning 
companies are in the fleld making contracts for these. Medium 
grades, however, are receiving but little attention, and are not 
bringing any more than they did last season when a very low 
price was paid the grower. Many of the larger canning firms 
are announcing that they will put up a very limited pack of low 
grade peaches, as the eastern pack, coupled with the high 
freight rates and the disposition on the part of the jobbers to 
allow the Coast interests to carry the stocks until needed have 
all combined to make this branch of the industry a rather unre- 
munerative one. Most of the price cutting that is being done 
at the present time is along the line of the cheaper grades, for 


not only are the choice brands in light supply, but there . 


promises to be a scarcity of high grade canning fruits this 
season.. The apricot crop is to be considerably below the aver- 


age in size, and this fruit is expected to be the most active on 
the entire list during the coming season. Inquiries and orders 
subject to confirmation of opening prices are being received 


.regularly and a steady demand is being experienced for goods 


for immediate delivery that insures last season’s pack being all 
taken care of before this year’s pack is ready for distribution. 

‘During the past two weeks warm weather has been prevail- 
ing in the country districts and fruits and vegetables are fast 
coming into the market. At Haywards operations have com- 
menced on peas and cherries, but the former are receiving the 
bulk of the attention. Considerable difficulty is being experi- 
enced in securing supplies of cherries, as the growers claim that 
the prices offered are too low. Agents of the canning interests 
are in the field and are offering from 3c. to 4c. a pound, but the 
farmers refuse to deliver their crop for such prices. At the 
present time they are sending their cherries to the commission 
houses as they ripen, but it is expected that the fresh fruit 
market will be glutted within the course of the present week. 
Peas are finding a ready market and sales have been in excess 
of the expectations of canners. The crop is not turning out as 
well as was anticipated owing to the protracted dry spell. No 
prices have been announced for apricots yet, but buyers are 
expected to be in the field shortly, as the early varieties of this 
fruit are now being marketed. Most of the crop in the vicinity 
of Haywards is already controlled by canning interests through 
contracts. 

Cannerymen are now in the pear growing districts picking 
up all the Bartlett pears they possibly can. The crop this year 
will be a very light one, and the canned product promises to be 
in demand. The green fruit is selling at $30 to $35 per ton as 
against $18 to $20 secnred last year. 

Prices of tomatoes have stiffened a bit during the past week 
as several concerns have disposed of their pack and the goods 
now on hand are in strong hands. Weather conditions in Cali- 


"BLISS” 


COMPLETE EQUIPMENTS OF MODERN AUTOMATIC 
CAN MAKING MACHINERY 


FOR PACKERS’-CANS, SANITARY CANS AND TIN PACKAGES 
OF EVERY DESCRIPTION 


PATENTED. 


No. 15K Round Can Locked Seam Body Maker With Soldering Atlachment. 


BLISS COMPANY, 


The machine shown is designed for the rapid and economical 
production of round locked seam can bodies for either Sanitary or 
Packers’ cans. The machine is fitted with a friction clutch and 
can be driven direct from a line shaft. It covers a wide range of 
work, making cans from 2% to 44 inches in diameter by 34 to 6 
inches long, at the rate of 60,000 to 70,000 per day. 

Different diameters of cans can be produced by simply changing 
the forming mandrel, which operation is performed in about twenty 
minutes; no other adjustments are necessary. 

The can body blank being rolled around the horn or mandrel 
insures a round body. ‘The machine is open aid all operations are 
in full view of the operator. 


Yours for the Asking, Can Making Machinery Catalogue No. 14, 


25 ADAMS STREET, 
BROOKLYN, N. Y. 


Representatives for Chicago and Vicinity: STILES-MORSE CO., 67 W. Washington Street. CHICAGO, ILL. 
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fornia have been almost ideal for the growing of this vegetable, 
and it is now claimed by some canners that there is a likelihood 
of the pack being as large this season as it was last. Reports 
from Utah indicate that a very heavy pack is expected there 
this fall, so that indications are for a large Coast pack. Until 
recently some small lots of off standard goods could be secured 
for 60c., but 62%c. is the lowest that any of the canners are 
now accepting. 


News has just been received here that the immense plant of 
the California Fruit Canners’ Association at Fresno, Cal., was 
destroyed by fire on May 25. The season was to have opened 
on May 26, and a large force had been engaged to commence 
operations. The cannery and dried fruit packing establish- 
ments were housed in frame structures and covered half a block. 
The entire fire fighting equipment of the city responded to the 
alarm, but they were unable to save any of the canning com- 
pany’s property, but succeeded in preventing the spread of the 
flames. The loss is estimated at more than $200,000, but the 
corporation was amply protected by insurance. There will be a 
considerable salvage of stock and machinery, and the other 
plants of this concern will temporarily take care of the fruit 
contracted for in the Fresno district. Plants are maintained at 
Hanford and Visalia, not far distant. 


On May 18th, a fire broke out in the label warehouse of the 
L. D. Costa plant at San Jose, and damage to the extent of 
about $2,000 was done. The cannery building, valued at 
$30,000, was in grave danger, but the work of the firemen pre- 
vented its destruction. 

J. E. Pyle & Son are making a substantial addition to their 
cannery at San Jose and expect to have a very busy season. 
Beans and peas are being operated upon at the present time. 

Word has been réceived here from Seward, Alaska, of the 
loss of the cannery ship Columbia near Unimak Pass. This 


vessel left for the North on April 8th, and was wrecked on 
April goth. She was under charter to the Alaska Salmon Com- 
pany and carried a large number of fishermen and cannery 
hands, in addition to a large amount of supplies. The weather 
was very cold and stormy at the time of the wreck, but no lives 
were lost. The survivors will be brought South by a vessel 
that has been sent to the scene of the disaster. 

The Pacific Fish Company has opened its new cannery at 
New Monterey, Cal., and is now very busy as a heavy run of 
fish is being experienced in the Bay of Monterey at the present 
time. Salmon are very plentiful there, and some of the catches 
that have been made during the past week are said to be the 
heaviest in the history of that fishing center. 

The Pacific Asparagus Company, whose plant at Middle 
River was destroyed by fire last week, has secured another can- 
nery and has resumed packing operations. The Sacramento 
plant is running at full capacity, and Manager Rarthold 
announces that all orders will be filled as usual. 

Eli Gordon of the Pacific Coast Oyster Company, has just 
returned from a visit to the northern beds where he superin- 
tended the planting of six car loads of eastern seed and young 
oysters. The cannery at Shelton, Wash., has been completed 


and will be in operation shortly. 
BERKELEY. 


Lock Haven, Pa.—The Howard Canning Co. will not oper- 
ate this season, says a report, on account of haviog a large por- 
tion of last year’s output on hand and unsold. 


Spearfish, S. D.—W, E. Owen of this place is reported to 
be considering the building of a cannery, after having looked 
into the matter and convincing himself that the undertaking 
would be profitable. 


JOHN G. MAIER’S SONS, 
MANUFACTURERS. 


AVOID FURTHER TROUBLE AND WORRY BY USING 


MATE FR S$ LACQUER 


ON YOUR CANNED GOODS THAT HAVE BECOME RUSTY OR SOILED. 
IT WILL MAKE THEM LOOK BRIGHT—SAME AS ORIGINAL. 


LACQUERS ALL COLORS. 


BALTIMORE, MD. 


MORRAL BROTHERS 


Manufacturers of 


THE MORRAL CORN SILK BRUSHING MACHINE, 
THE MORRAL SINGLE CUT CORN CUTTER, 

THE MORRAL DOUBLE CUT CORN CUTTER, 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE and 

THE MORRAL LABELING MACHINE. Also dealers 
in Capping Machines, Retorts, Etc., and can furnish full 
line of Corn Machinery. 


WRITE FOR CATALOGUE AND PRICES. 


Address: 
RAL CAN WIPING MACHINE. 
Will wipe cans from No. 1 up to gallon sizecns. The Morral Broth ers, - Morral, Ohio, 


price is low and just the thing for small eaeearat all 
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INDIANAPOLIS MARKET. 


INDIANAPOLIS, IND., June 1, 1909. 
The correspondents of trade papers were criticised at the 
Canners’ Meeting, held at Indianapolis May 27, for being too 
brief in their letters or leaving too much to the imagination of 
their readers. The writer is not prepared to believe that any 
correspondents for trade papers would intentionally mislead the 
public by giving out false reports of the market. 


The opportunities your correspondents have for observing 
the true conditions of trading should be given greater consider- 
ation. It is a safe assertion that more packers have been 
unwisely governed by personal analysis of the market gained 
from a limited view of the situation than those falsely led by 
trade letters. 


The average holder of his pack is unwilling to believe any- 
thing he hears and only about half of that he sees. It is quite 
as reasonable to suppose that packers are human and likely to 
exaggerate the figure he secures for his pack, thinking it be- 
speaks a better quality than his neighbor, who might have sold 
for less money. 


The facts regarding the week’s trading are these: Samples 
of spot tomatoes have been liberally displayed before the buyer 
at 7oc. factory to fill orders to carry over, but in most cases the 
quality would not impress the jobber as a good investment in 
lieu of his better opportunities to buy futures from reliable 
packers at 75c. f.0. b. A few trades on seconds have been 
noted at 67%c. factory and still a few lacquered lots for even 
less. A good full standard of good color can find a buyer at 
72%4c. to 75c. factory. Extra standards and fancies in sanitary 
tins, unlabeled, have changed hands in a moderate way at from 
75c. to $1.00, according to grade. 

Corn has developed into a better position by being held 
firm at 6oc. factory. Now and then a small lot goes to the 
buyer at 5734c. It may be truly said that corn is firmly held at 
6oc. factory. 


Kraut is in demand, but supply locally has been exhausted. | 


Peas have been cleaned up preparatory for the new pack. 
THE J. M. PAVER CO. 


Current Trade-Mark Data. 


May 28, 1909. 

The following trade-marks have been favorably acted upon by the 
United States Patent Office. Any person who believes he would be dam- 
aged by the registration of a mark may oppose it. All inquiries should be 
addressed to Edward S. Duvall, Jr., Patent and Trade-Mark Lawyer, 
Loan and Trust Bldg., Washington, D. C. 
SERIAL No. 
36,795 The monogaam H. R. P. Co. Owner, Rockwood Bros. Co., 
Chicago, Ill. Used on canned fruits and vegetable and shrimp. 

Portrait of a man with the words Pickwick. Owner, Kansas 
City Wholesale Grocery Co., Kansas City, Mo. Used on canned 
vegetables, canned fruits dried fruits, canned salmon, canned 
hominy, canned sauer kraut, compound of sorghum and glucose, 
coffee, evaporated milk, mince meat, rolled oats, and mustard 
sorghum and corn syrup and pepper. 

Design of an eagle flying with a banner in its beak. Owner, 
C. E. Sears & Company, Circleville, Ohio. Used on canned vege- 
tables. 

The word Overland. Owner, Klindt-Geiger Canning Co., Cass- 
ville, Wis. Used on canned corn, canned sauer kraut and canned 
tomatoes. 


Picture of a large dog, with the words Loup Rouge. Owner, 
Ridenour Baker Grocery Company, Kansas City, Mo. Used on 
canned fruits, canned vegetables, olive oil, mushrooms, sardines 
and macaroni. 

The letters W. D.C Owner, Wm. D. Cleveland & Sons, Hous- 
ton, Tex. Used on canned fruits and vegetables. 


The word Pinnacle. Owner, Lauderbach-Barber Co., Philips- 
burg, Pa. Used on canned vegetables, teas, spices, coffees, 
evaporated fruits, rice, tapioca, mince meat, butter, molasses, a 
compound of cane and corn syrup and a compound of refiners’ 
corn syrup, vinegar and rolled oats. 

The word Arkoma. Owner, Foster, Caldarera & Co., Fort 
Smith, Ark. Used on flavoring extracts and canned tomatoes. 

Design of a circle within a circle, and within the smaller circle a 
large X, and the words Red X above same. Owner, Wadham & 
Kerr Bros , Portland, Oreg. Used on canned, dried and pickled 
fruits, vegetables, oysters, clams, shrimps, baked beans, sauer 
kraut, horse radish, shredded lentils, pearl barley, etc. 

Design of a railroad train with engine. Owner, Klindt-Geiger 
Canning Co., Cassville, Wis. Used on canned corn, canned sauer 
kraut and canned tomatoes. 


37,684 


40,229 


41,204 


41,295 


35,217 
36,800 


40,055 


42,373 


41,203 


1 Single Burnham Corn Cooker. 
1 Hawkins Capper, complete with wiper and acider. 


6 Sprague Corn Cutters, 1893 pattern, 3 right and 
left hand. 


1 Latest model M. Sprague Cutter. 

3 Morrall Corn Cutters. 

3 M.S. Rotary Silkers. 

1 Sprague Compound Corn Silk Brusher. 
1 Burt Can Wiper, long pattern. 

1 Fifteen Inch Label Cutter. 


All of above machines have been carefully overhauled and are in first class running order. 


Prices and Terms on Application. 


Stevens Foot Power Tomato Filler. 
Stevens Belt Driven Tomato Filler. 
Baker Single Dump Tomato Scalder. 


Springfield Rectangular Five Barrel Gas Car- 
buretor. 


Thirty Gallon Copper Jacket Kettles. 
Eighty Gallon Steam Coil Kettle. 
Merrell-Soule 30x 40 Retorts. 
Invincible String Bean Grader, 3 Shoe. 
Plummer Pea Blancher. 


DN 


NEW HARTFORD CANNING 
UTICA, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


NATIONAL DIRECTORY. 


A Complete List of the Canners of the United States 


COMPILED BY THE 


National Canners Association from Last Fall’s 
Statistical Reports. 


Carefully prepared and up-to-date. Arranged by Counties. Lists corrected by 
canners themselves; verified by competent authorities. 


Distributed free to members of the NATIONAL CANNERS ASSOCIATION. Sold 
to the Trade at $2.00 per copy. Postage prepaid. 


Addrese all orders to the 


NATIONAL CANNERS ASSOCIATION 


BEL AIR, MARYLAND. 
PERSONAL CHECKS ACCEPTED. 


Stevenson & Co’s. Latest Improved Lock Seam Body Forming Machine. 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. . 

The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. Ag Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE Trapx is the enly paper published exclusively in the interest 
et the Canned Goods Packers of the United States and Canada. 


Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - $2.00 
Six menths, - - - - $1.00 
Fereign, - - - $4.00 
Canada, - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MAY 28, 1909. 


EDITORIAL JOTTINGS. 


Well, the season of 1909 is here, and with many factories 
now running, every day will see more commence. What are 
you going to do? 


Are you going to run up all the crops you can get your 
hands on? Peas are coming in, and the factories on the ‘‘East- 
ern Shore’’ will soon have the question to answer. Then fol- 
lowing rapidly will come Delaware and New Jersey, later Indi- 
ana, Illinois, New York, Wisconsin, finishing with the month 
of July. 


It is now about time you made up your mind definitely just 
what you will do. This is not the time nor the year to use the 
argument that because the crops are grown and will be brought 
to you, they must be canned. There are more important con- 
siderations before you. 


You know what goods you are carrying over from last year; 
what percentage this forms to your pack last year. We have 
told you that the jobbers are heavily stocked with peas; and 
further investigation along this line completely verifies the 
statement. We are not speaking on hearsay, but from knowl- 
edge. More than this, the retailers are quite well supplied. 


Recently two salesmen of large jobbing houses were over- 
heard bantering each other something like the following: 
‘‘What do you think of him selling sifted peas at $1.85—he 
needs the money, eh? I’m having a Dickens of a time placing 
any at $1.65; don’t you know the price has been dropped?’’ 
‘Sure! but I can get the price, and the old man needs it.’’ 


The prices made the evesdroppers’ ears move forward, and 
upon inquiry it was learned the brands in question were two of 
the best advertised in the whole canned goods world. So the 
cat was out of the bag! But if said brands had to be cut 2oc. 
per dozen to move, what about those brands never mentioned 
except in brokers’ offices and in the buyers’ offices of whole- 
salers? 


That is the question to face now, and not after the season 
has closed. With quite generous stocks on hand now; with the 
market decidedly sluggish on this account, is it good business 
diplomacy to run up a heavy pack this season? Are you going 
to use the Tennesseean’s argument, ‘‘you must run heavy or 
not at all to cover expenses.’’ If you hope to get out through 
the bottom of the well, that may be a very good way to do so. 


Nature is going to tempt you about as badly as she ever 
did, if not worse; for it begins to look as if the crops would be 
very prolific. You will have to decide whether you will lose 
the cost of the pea seed and the friendship of the growers—or 
keep the friendship of the growers and put your dollars into 
canned peas. You will have the assurance at least that the 
dollars will keep—if you follow this latter course. 


From a very thorough study of the general canned goods 
situation throughout the country, we are even more convinced 
than we were last year, when we told you it would be wise to 
go light on your packs, that this is a year NoT to be afraid of a 
shortage. There seems no possibility of the pack coming too 
small, but there is every possibility of its being badly overdone. 
This is merely opinion, but it is not arrived at by a guess; on 
the contrary, it is based upon an investigation of all the factors 
having a bearing upon the future market. Make your own 
decision. 


We hasten to assure Wrangler that we never, for one 


- instant, questioned his good intentions towards canned goods. 


We are too familiar with them, and his deep, valuable knowl- 
edge of actual conditions, and not mere theories. As he says, 
there is too much guesswork given the world in connection 
with canned goods by parties who speak on theory or scant 
information. It is, in fact, astounding to see what little actual 
knowledge or information is possessed by men professing to 
know the industry and the conditions governing it. And yet 
the utterances of these false oracles, informed at best only upon 
a few local conditions, are given precedence over statements 
made after careful investigation by disinterested authorities. 


The satisfaction of saying ‘‘We told you so’’ after the 
mischief is made is no recompense; for there is a discourage- 
ment attached to these rejections that is not easily removed. 
There are hundreds of canners today who read the market con- 
ditions each week through the statements of interested parties, 
rather than take the views expressed by men who have no other 
purpose than to correctly inform them for their benefit. 


Possibly it can be partially explained by relating an inci- 
dent that once occurred to the writer, Having sought and 
gained an expression of opinion on market conditions from all 
the leading traders, we chanced upon a smaller one of the same 
branch; one who did only a fair amount of business in a broker- 
age way, and wishing te add his ideas to our collection, con- 
sulted him, Having secured it, we remembered he was not a 
subscriber to THE TRADE—though probably a reader—and we 
suggested he allow us to place his name on our list. He 
answered us, ‘‘What did he want with it, when we got our 
information from him.’’ 
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The Small Contributions Are Desired. 


During the past week we received a letter from one of the Committee 
looking after the Publicity Campaign Fund, and one of the paragraphs 
reads as follows: ‘‘We are in receipt of several letters from small canners 
indicating that they would like to snbscribe to the Publicity Fund, but 
fear that their amounts would be too small. We wish you would lay 
before your readers the fact that what we are after is the co-operation of 
the smaller canners just as much as the larger ones, and that their $5 sub- 
scriptions will mean as much in the general results as the larger 
canners’ $200,.”’ 


The above hardly needs any explanation, but you should know that 
every canner is entitled to the benefits of Association, and this is a golden 
chance for you to secure some of the benefits of the good work that has 
been going on recently. By all means, gentlemen, send in your share, 
whether it be $5, $10, $25 or a larger amount: there are some of every size 
amount already in, but not enough. 


This is rot a case where the large canners should do all the work, or 
from which they will receive all the advantages, but, on the contrary. 
every canner, large or small, will be benefited, and it is not just to expect 
or allow this fund to be completed without sending in your contribution, 
no matter how small. If you permit the National Canners’ Association | 
through this Board of Publicity, to fight this battle without your help, 
your goods should be boycotted by the public, because tor you it would be 
‘like taking candy from a kid,’’ as the saying is. Send in your contribu- 
tion, and when the sale of canned goods is increased you can say, with 
pride, ‘‘I helped to do that.”’ 

In conclusion, we give below a copy of the circular letter which has 
been sent out by the Board during the past week: 


AN INTERESTING LETTER. 


Gentlemen.—Blight covers the canned goods industry like a pall. It 
is not confined to any locality; it is spread over every section of the coun- 
try. Each canner is suffering in equal ratio from its ill effects. Canned 
food is not in demand. Corn, peas and tomatoes, collectively, show that 
less than flye cans per year is consumed by each man, woman and child. 
Of coffee, over fifteen pounds per annum is consumed by each individual. 
Mark the discrimination against canned goods. 


The public is prejudiced against your output, no matter how healthful 
and wholesome it is. They have been told in public print that canned 
food is unsanitary—that it is prepared with all manner of chemical and 
poisonous preservatives. You think it strange that they believe this 
when not a single line of defense has been offered by the industry disprov- 
ing these sensational and libelous attacks? 


Don’t you agree that a concentrated effort should be made to allay 
this suspicion and to overcome this prejudice? The occasion is ripe to 
run to earth the defamers of the industry and to dislodge forever from the 
public mind the belief that our busines is unlawful and illegitimate. Its 
preservation is entirely dependent upon ourselves. No one else will fight 


the battle for us. Surely you must be greatly concerned hew to dispel the 
clouds with which you are now enveloped and thereby create a better 


demand for the lines which you manufacture. 


Twenty-five thousand dollars is needed to begin a Campaign of Pub- 
licity to overcome the scurrilous articles regularly appearing in the news- 
papers and magazines. Fifteen thousand dollars of this amount is 
already subscribed. Various amounts have been given in sums of $50, 
$100, $300, $500 and $1,000 per year for a period of three years. What 
greater adinission of faith, what further evidence of hope in a project is 
required? In the name of every canner in the United States, we appeal to 
you for help to accomplish so worthy an aim. 

Subscribe! Subscribe now! Subscribe cheerfully! Yon may not 
afford $100, but your willingness to give a lesser amount, say $10 to $25 
annually, for three years, will be very acceptable and fully appreciated. 
Subscriptions in these amounts will enable the Executive Committee to 
immediately launch the campaign. Payment will not be required until 
the full amcunt of $25,000 is subscribed. 

Don’t withhold your help. Sign your subseription on the inclosed 
slip promptly and mail directly to the Secretary, Belair, Md., remem! er- 
ing ‘‘He gives twice who gives quickly.”’ 

By order of the President. 

Indorsed and approved: FRANK E. GORRELL, 

Secretary. 


CHARLES S. CRARY, President; } 
L. A. SEARS, 

W. R. ROACH, 

SAMUEL F. HASEROT, 

HuGH S. OREM, 

GEORGE G. BAILEY, J 


Executive Committee. 
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TIME AND MONEY SAVED! 
THE MACHINES 


FOR. LACQUERING, DATING, 


LABELING AND WRAPPING. 


DO THE FASTEST, BEST AND CHEAPEST WORK POSSIBLE. 


WHATEVER METHOD IS NOW EMPLOYED, THE “BURT WAY” WILL 
PROVE MORE ECONOMICAL AND SATISFACTORY. 
ASK FOR PARTICULARS. 


MACHINE COMPANY, 


BALTIMORE. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. Ai 
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SPRINGFIELD VAPORIZING FUEL GAS MACHINE, 


SOMETHING NEW AND INTERESTING TO PACKERS. GAS 
AT ONE-HALF COST OF YOUR PRESENT SYSTEM. 


This Machine is designed to produce fuel gas from common stove 
gasoline which can be had from tank wagon and corner grocery stores, 
5 gallons of which is equal in heat units to 6 gallons of the high grade 
used in the old underground systems. The difference in the prices 
of these two grades of gasoline is exactly the saving effected, saying 
nothing about the trouble, annoyance and loss by evaporation of obtaining 
the higher grades for your present systems. 

This Machine produces any mixture of gas and air required and will 
retain the same constantly until the last drop of gasoline is gone regardless 
of variable consumption or atmospheric changes. 

These mixtures are determined by adjusting the little pointer between 
the spectacles on front of machine and can be adjusted as desired. 
The best results are obtained from 1 gallon of gasoline to the 1,000 feet of 
air which produces a fuel gas of intense heat, and when using Welsbach 
mantels produces an illumination almost equal to an electric arc light. Let 
us know the amount of gasoline you are now using in your present system 
per day, and we will be glad to make a price for machines of equal « apacity 
which are guaranteed to give you better results. 


GEO. E. LOCKWOOD Co., 


308 Chestnut Street, - - PHILADELPHIA. 


"PEAS AND BEANS | DREYER*2CO. 


XES SHOOK 


| LOMBARD & CONCORD STS. 


THE OLD DOMINION CAN CO. 


TROUTVILLE, VA. 


HEAD OFFICE 


TORONTO, CANADA. 


Manufacturers of Fruit and Vegetable Cans. 
NO BETTER CANS MADE. 


Our location gives us advantageous freight rates to most points. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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MEETING OF THE INDIANA CANNERS ASSOCIATION 


HELD AT THE 
DENNISON HOTEL, INDIANAPOLIS, INDIANA, 
ON THURSDAY, MAY 27, 1909. 


The meeting was called to order at 11.30 A. M. by President 
McReynolds and a motion to adjourn until 1.30 P. M. was 
carried. 

1.30 P. M. 

President McReynolds: ‘‘It seems to me it would have been 
a good idea to have held the meeting this morning, as there are 
such few present this afternoon; however, we shall proceed. If 
there is anyone who has any business to bring before the meet- 
ing before we take up the Publicity Question, we would be glad 
to hear from you. 

Mr. F. F. Wiley: ‘ There is one question I would like to 
have brought up and discussed at the meeting, and I certainly 
regret that there are no more packers present at this meeting, 
and that one feature which I desire to bring before this Associa- 
tion is in regard to letters being written to the Trade Papers. 
You are all aware of the fact that we have letters from different 
packers of the State in regard to the conditions that exist among 
packers; we try to make it as strong as we possibly can from our 
standpoint, still I have never yet seen any letters that were 
written over the signature of a packer that misrepresented the 
conditions. We are having every week letters from brokers all 
over the country writing of the conditions that exist aad prices 
at which goods are being offered for sale and accepted by buyers 
and especially one letter in last week’s Canner, in which they 
state ‘‘while 7oc. is being asked for tomatoes, 67}4c. is the pre- 
vailing price.’’ This is a public letter over the signature of a 
broker and I take it for granted such letters are open to public 
criticism, and there is nothing personal in the remarks I have 
to make, but I do not believe that a good standard tomato is a 
drag on the market at 7oc. I think the Indiana Canners Asso- 
ciation should require the public letters that are written to the 
Trade Papers to be fair and not give the packers a raw deal. I 
think that if we should have the maximum as well as the mini- 
mum price given it would be all right, and if we sell tomatoes 
at 67%4c. or 70c., let it be knowu whether these goods are abso- 
lutely standard or not, nor let an off standard be quoted as the 
maximum price of the goods. It is hard enough for us to put 
up the money for our plants and to pack our goods and put them 
on the market, especially at a time like this, as this country has 
been on the decline since a year ago last October in the way of 
finances, and we should be given the right kind of a show and 
the market not constantly beared on us; and I think it only 
right and fair that the packer should be protected to a certain 
extent. I move you, gentlemen, that the Indiana Packers Asso- 
ciation respectfully request that anyone writing articles of the 
market conditions of canned goods to the Trade Papers shall 
give the maximum as well as the minimum price at which they 
are being offered to the trade.”’ 

Motion seconded and carried unanimously. 

President McReynolds: ‘‘It seems to me that a broker who 
is supposed to represent the packer should be careful of what he 
writes. I remember reading a part of that article myself since 
Mr. Wiley spoke of it and I surely think the writer used very 
poor judgment in writing an article of that kind, and I think 
anyone who writes such articles should be censured. If there 
is no other business to come before the meeting, we will take up 
the Publicity Question. Mr. Wiley, Mr. Kilgress and Mr. 
Bradshaw were appointed on that Committee.’’ 

Mr. Kilgress. ‘‘I received acard from Mr. McReynolds 
requesting that I be asked to serve as a member of the Publicity 
Committee of Indiana, but not knowing the conditions of things 
about the time he wrote, and it stayed on my desk, and is there 
now; if there is anything to be done on that Committee I will 
do it; however, I have not done anything. 

Mr. F. F. Wiley: ‘‘For the information of the secretary and 
members present I desire to say that I sent out 846 letters 
requesting that each packer subscribe to the Publicity Fund 
and that they address Mr. S. F Haserot, of Cleveland, Ohio.’’ 

Mr. McReynolds: ‘‘This Publicity Fund is a proposition 
that we all ought to be interested in. A great deal of good has 
arisen from advertising, and there is no doubt that the canners 
can use advertising to advantage. Indiana is certainly behind 


on this Publicity proposition, the canners in New York, and 
even Michigan are ahead of us on their subscriptions, and as we 


are one of the leading packing States in the Union, especially 
on tomatoes, there is no reason the packers of Indiana should 
not be more liberal. If you do not want to give $1.00 a thou- 
sand give 50 cents. Of course there has been some dissatisfac- 
tion about the larger packers not subscribing enough; now I 
don’t know why it is, but it seems to be the trend of every 
packer to give the impression that he is doing about three times 
as much business as he really is. Take the Kokomo Canning 
Co. for instance, to hear some people tell it we pack from four 
to five hundred thousand cases of goods ; now that isnot so. If 


Cc. W. McREYNOLDS. 
I ever want to lie it will be the other way, especially to the 


public. I don’t know how many people here have subscribed 
to the Publicity fund, but I think it is up to all of us to do so. 
We will now hear from Mr. Lon Sears of Chillcothe, on this 
preposition.’’ 


Lon Sears, on Publicity. 


Mr. L. A. Sears: ‘‘I did not quite comprehend the motive 
that induced my friend, Mr. McReynolds, to invite me to come 
over to the meeting, but I: thought we would have a nice 
friendly visit, but I see he had designs on me and had intended 
to have me get up here and show my ignorance. Now I want 
to say before my remarks on the Publicity proposition that I 
was inighty glad to hear the resolution that you passed a while 
ago. I have read the articles each week, the same as you have 
I presume, and it has always left me in a state of depression; I 
felt as though they had given the worst side of the question all 
the time. I think if a resolution would be put up to the pub- 
lishing houses in the 1ight way they would influence their corre- 
spondents to give both phases of the market, the low and the 
high price, which is very essential in order to give buyers the 
right impression, and I was mighty glad to have that motion 
introduced, and I think that everybody here can go away feel- 
ing that you have done one thing that may have influence for 
good. 

“I did not expect to be called upon to make any remarks 
regarding the Publicity work, and I have not been closely con- 
nected with it only so far as it has been brought to the attention 
of the Executive Committee of the National Association. 
I have had the honor of serving on that committee the last year. 
At Cleveland about a month ago the Publicity Committee met 
with the Executive Committee and made a report of their 
progress. I have worked some in my State inthe interest of 
the Publicity Committee and have written to my neighboring 
canners upon the request of Mr. Haserot, who is chairman of 
the Publicity Committee, and tried to induce them to subscribe 
to the fund. I realize the fact that this is a public question, 
and one packer should not have any more interest in this matter 
than any other packer; in fact I consider it a mutual proposi- 
tion. I realize this is a big proposition, but I have confidence 
in Mr. Haserot, he impresses me as having a very clear concep- 
tion of the work and has plans outlined that appeared to me as 
being advisable and in the line of doing good 

‘“The first and great benefit that we can derive from the 
Publicity Fund when we get it raised is the necessary resisting 
force it will make in counter-acting the great amount of pub- 
licity that has gone out derogatory to canned goods. When we 
were in Cleveland Mr. Haserot hada sheet that was published 
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in the North American of Philadelphia, you have probably all 
seen it, it was a skeleton standing holding a great big cornu- 
copia, and was pouring out on the floor poisoned canned goods; 
there were tomatoes with the printed words on the side ‘‘Benzo- 
ate of soda’’ and catsup and pickles and all kinds of canned 
goods that were all marked ‘poison’, and all more or less bad. 
I don’t know what circulation the North American has, but it 
has up in the thousands of circulation, and it no doubt had the 
effect of making a number of people feel that canned goods were 
unsafe. Now the first work to be done is to counteract that 
kind of stuff by commencing libel suits against the papers that 
publish it. Mr. Haserot has legal advice from one of the best 
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attorneys and he advises him that tuis is sufficient ground for a 
libel suit. Now if we can get this to going and get some money 
in the bank, your officers will have something behind them and 
can do this work like it should be done. If we don’t subscribe 
and get some money in the bank we will be perfectly helpless. 
This is not a personal attack against any one man, it is against 
the whole business in which we are all interested equally. 

‘‘I don’t want to weary you gentlemen, but I expect you 
all know as much as I do about the matter, and we are all 
equally interested. I can’t see where the large packer is going 
to have an iota of advantage over the small packer, and if we 
can do anything good it will be a benefit to everybody that can 
sell canned goods. And even though we don’t get any benefit 
we are not going to break ourselves up by a subscription of 
$1.00 a thousand cases. I am thoroughly confident that you 
will see good results, and it is the beginning of a new era for 
the canning industry. I think the plans outlined by Mr. Hase- 
rot are great: his ideas are, if this proves successful, the first 
thing to stop the villianous attacks on canned goods; the next 
thing is to begin a series of articles, which he says can be done 
without a great deal of expense because the daily papers all over 
the country are willing to take well written articles on the sub- 
ject of canned goods and publish them gratis. Mr. Hugh Orem 
wrote an article and our secretary, Mr. Gorrell, passed it 
through the daily papers, and he requested that one copy of the 
paper be sent him when the article was printed and that article 
went through over 300 different papers in this country and 
never cost them acent. It wasa nice article on tomatoes, how 
they were used and packed and all about them and it was very 
interesting. 

‘‘Now that only shows with a little money and some one to 
give his attention to the matter, how great a stream of publicity 
matter we could get out without a great deal of expense. We 
would have to employ a man to give his entire time to the mat- 


ter even if we should have to pay him two or three thousand 
dollars a year, and we could not get a good man for less than 
that. I can see that with this thing working, we would have 
canned goods in a much better condition in a short time than 
they are now.’’ 


S. F. Haserot and C. S. Crary Absent. 


President McReyaolds: ‘‘There is one thing I forgot to 
speak about when I called upon Mr. Sears. Mr. Haserot was 
to have been here to-day, but he was unexpectedly called East. 
Mr. Crary the President of the National Association was to have 
been here, but he was also called East. This is a great dis- 
appointment, as they both know so much about this Publicity 
Proposition, and Mr. Haserot has it down toa nicety. He cer- 
tainly has some great ideas about how to carry this proposition 
through to a success. It is one of his great hopes to employ 
some competent person who can write intelligent articles, and 
we could not get a man for less than two or three thousand 
dollars. They would send these articles to the Associated press, 
and let these articles go all over the country, and whenever a 
newspaper would write an article detrimental to our business, 
this man would make an investigation, and if he had sufficient 
grounds bring suit against them. 

‘“‘At the meeting in Chicago it was suggested that we incor- 
porate the National Canners’ Association, and each member of 
the Association would be entitled to a seat on the Publicity 
Board by paying a certain subscription, and this Association 
would adopt a trade mark, and the members of the Publicity 
Board would be entitled to this trade mark to put on their 
goods, to say that it is backed up by the National Association. 
It seems to me that if there is anyone here to-day who has not 
subscribed they should do so. We will now hear from Mr. 
Freeman.’’ 


Mr. Freeman: ‘*When I was asked a few days ago to take 
up this matter of getting subscriptions from the canners, they 
said to me: ‘Now the first thing we want you to do is to go 
down and meet Mr. Haserot, and get some of his enthusiasm.’ 
I had atalk with him, and was enlightened in regard to this 
matter; one is to offset libel, and the other is to impress on the 
house-wife of the United States that canned goods are preserved 
by heat alone. Every woman has, down deep in her heart, a 
feeling that something is being used that is not just right in 
canned goods, that something is used to paint the tomatoes, 
they feel that there is something used in canned goods to pre- 
serve the goods. Mr. Scott was telling a little story about his 
wife; she had been brought up in an atmosphere of canned 
goods, or at least pretty near an atmosphere of canned goods, 
and a few days ago she was opening a can of corn when she said 
to Mr. Scott: ‘Do you think it is perfectly safe for us to use 
this canned corn?’ When he asked her what made her sus- 
picion it she said: ‘Well, I have read so much about the sub- 
ject that I have begun to have doubts myself.’ 


‘‘You meet people anywhere, and you tell them you are a 
packer, and they will tell you ‘J used to eat canned goods a 
little, but no more, you dope them too much.’ Then you have 
to go through the whole story. Now that is the scheme that 
has got to be used in this advertising proposition. We have got 
to have articles written and introduced in all the leading papers. 
If you pick up a Sunday newspaper there is a long article on 
hints to house-wives. Now the editors of these pages are 
always looking for a little bit of ‘finance’ to write on some 
specialty, and they can be used to advertise canned goods. If 
the articles were written, the editors would gladly illustrate how 
the goods could be used, that these goods are economical, and 
that they are cleanly and pure. These are the three points that 
people are in doubt about at present, and it is necessary that 
the ordinary house-wife should differentiate between corn and 
tomatoes, catsup and pickles. She classes them all as canned 
goods, and thinks that preservatives are put into all of them. 

“It has been suggested that lectures be sent out to the 
Womens’ Clubs and Aid Societies who are always looking for a 
little more money for their own organizations, and arrange with 
these Clubs to give illustrated lectures along some line, and 
especially advertising canned goods, the receipts from the lect- 
ures will go to some Church or Aid Society or Woman’s Club, 
and the lecturer possibly may get some percentage of the receipts. 
I remember my wife attended a 25c. lecture Of this kind a short 
time ago. The National Biscuit Company has followed this 
plan I believe. I find that most of the canners intend to sub- 
scribe, but the notice came as a circular, and was not a type- 
written letter, aud finally landed in the waste basket. If there 


are any of you here who have not subscribed, I would like to 
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have you subscribe before leaving. There is no doubt that 
something must be done to increase consumption of canned 
goods; the consumption has fallen off perceptibly in’ the last 
year. The average consumption of canned goods by one family 
in the U. S. is one can of corn every six weeks, and one can of 
tomatoes every three weeks. Now, if we could double the con- 
sumption, we would be packing just enough to supply the mar- 
ket, and that is the plan that is before us: to increase the con- 
sumption by convincing the people that canned goods are pure, 
cleanly and wholesome, and there is nothing used but heat for 
sterilization.’’ 


Mr. Barnard, State Chemist, Talks. 


President McReynolds : 
Barnard, the State Cremist.’’ 

Mr. Barnard: ‘‘I am glad to meet with you again and I 
am very glad I have heard the views of these gentlemen. I had 
not realized that the canners were before such a tremendous 
proposition. I believed that the people understood that canned 
goods were wholesome and pure. About eight or nine years 
ago the National Confectioners Association realized that they 
had to do something to offset the newspaper criticism of their 
goods. 

‘*You have all heard the story of how little ‘Ikey started to 
school one morning, stopped in the confectioners and ate some 
candy, how he felt too sick to go to school in the afternoon and 
died before the next morning.’ Not so many years ago the 
papers were full of accounts of people being poisoned by candy 
and it was evident that the confectioner’s business was in a fair 
way to be ruined. Even if a child should eat candy and die it 
was more than probable that he had eaten enough for a half 
dozen children, and the stomach cannot take that much sugar 
without injury following.’’ 

‘*The National Confectioners perhaps had more money than 
the canners, but I do not think so; they put up a standing offer 
of $100.00 to be paid to anybody who could prove that anyone 
had been injured by eating candy. It has been up for years and 
they have never had occasion to take it down. A Committee 
has been appointed by them and when they hear of anybody 
being poisoned by candy, one member makes an investigation, 
he goes to the Coroner and Health Officer, and they always find 
that the trouble was not due to candy poison, but to some actual 
disease. They have done a tremendous amount of help by this 
work and the children may safely cat a good allowance of candy 
every day. It is certainly as feasible for the canners to suppress 
all of these stories as it has been for the confectioners. I know 
that very frequently a Health Officer writes in to us that there 


‘*We would like to hear from Mr. 


is a can of this or the other spoiled, the people ate it and they ° 


got ptomaine. I have never yet found anything the matter with 
a can of condensed milk or anything that is put up in tins. 

‘*Recently twin babies in Evansville died and the friends 
thought they had been poisoned; it developed that the children 
had been fed bolugna sausage in large quantities; those children 
had a right todie. I think it would be the easiest thing in the 
world to get the newspapers to accept the kind of articles you 
gentlemen want published, and it is the best kind of advertising 
information; the people want to read about these things and it 
is going to be an easy matter to get this before the people. The 
National Biscuit Company sends a lot of young men out with 
samples of their goods and they hire a hall and stay in a town 
for a week and they advertise the goods so successfully that for 
a year to come the people will talk about the products. 


‘*The canners and catsup people have been hooked up pretty 
closely together in the eyes of the people, but I think it is all 
going to work out very well. The consumer is now reading the 
label on the goods and it will be easy to get their attention in 
the newspapers. Whatever our department can do to assist 
you we will gladly do. 1 can again say that personally I have 
never found anything wrong with canned goods and I think 
there is no man in this country who has done so unless it was 
because you do not put the net weight on the cans; that ought 
to be settled one way or the other before long. I do not believe 
I need to say anything more to you gentlemen, and I think you 
understand thoroughly my sympathy with your business.’’ 


Mr. Sears: ‘‘I wish to add my indorsement to all the work 
Mr. Haserot has done on this Publicity subject. I want to say 


that he is a man who is only a moderately small packer, his 
ambition is to pack a nice line of goods and put them on the 
- market at good prices and he has been moderately successful. 
In order to take up this Publicity work he has filled his office 
with stenographers and had an enormous amount of correspond- 
ence, his postage bill has been quite large and he has been a very 


busy man to bring this thing to a focus and he cannot get any- 
thing more out of it than youcan. He has spent a great deal 
of his own money, in fact, he has borne the expense, and unless 
this money is received, he will be the loser. He is now employ- 
ing two or three stenographers and paying all postage and 
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stationery bills and he has even spent his life the last three 
mouths in this work, and if you could be with him for a short 
time I do not think there is a man in this room who would ‘lay 
down’ on the price.’’ 


Advertising, The Only Way. 


President McReynolds: ‘‘He has spent over $500.00 of his 
own money and he has done it with good faith, We only lack 
about $5,000.00 of getting our required amount.”’ 

Mr. Freeman: ‘‘Along that line I am a little ashamed to 
be acanner. The subscription list amounts to about $19,000, 
of which the Canners’ & Supply Association bas given $10,000, 
and the canners have given $9,000, it ought at least to be the 
other way around if we can’t do anything better, and as we are 
the ones the proposition is going to benefit we ought to sub- 
scribe enough to carry out our part. 

‘*We have tried everything else to increase the consumption, 
and as we have to increase it by some means I believe advertis- 
ing is the only effectual way. You can take every line and find 
that advertising is what has made it successful. Where would 
Corn Flakes be if it hadn’t been advertised? How many peo- 
ple would know that rolled corn is good to eat? I remember 
when Kidney Beans were first packed as an experiment, the 
packers figured they were spending $2.00 a case for every case 
they sold ; now there are any number of packers packing them 
and people are eating them. We have advertised tie specialties 
and have let the staples, corn, peas and tomatoes be hit in the 
head by every proposition and taken all the slurs and insults of 
our newspapers. We have got a long, hard road ahead of us to 
coavince the people that canned goods are pure, cleanly and 
wholesome.’’ 


President McReynolds: 
Mr. Sanford. 

Mr. Sanford: ‘‘I do not know why you should call upon 
me to address you. I had in mind while you were taiking a 
circumstance that happened in 1888. Prior to the year 1888 the 
general concensus of opinion of salmon was adverse to eating it. 
I was located in Portland, (Oreg.) at that time, and there was 
a Convention of Newspaper men, and they were given, by the 
Chamber of Commerce, an excursion to the salmon canneries. 

‘There were three canning factories operating there at 
that time in the process of canning salmon. I was on this 
excursion talking to a party of gentlemen, among them was 
Frank Argyle, the editor of a San Francisco paper, and he said : 
‘Is it true that these salmon canneries are filthy?’’ and I said: 
‘‘Wait until you see them ’’ There were about 500 men and 
women went into the canning factory; it was an every day 
occurence for the factory, and they had made no preparation 
forthem. There had been quite a good deal of attention paid 
to accounts in the papers of persons having ptomaine poison 


‘‘We would like to hear from 
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from eating canned salmon. I was buyer for the J. K. Armsby 
Co. then, and their sales fell off 80 per cent. over the previous 
year, due to these newspaper accounts. After these newspaper 
men went away from there to their homes, they began to write 
about what they had seen, and where they had been, and I ven- 
ture to say that a large percentage of their writings was on the 
Salmon industry. The result was that in five years there were 
twenty-six salmon canneries on the Columbia River where there 
were five before. 

‘‘T have another instance. I was associated in the pro- 
motion of a specialty which is known as ‘‘Ducks Kinger,’’ the 
first appropriation that was ever made for its advertising was 
the amount of $60,000 00.. I was appointed by the Board of 
Directors to confer with the advertising agencies ; to devise the 
best way of putting it on the market ; one of the first remarks 
Herman Douglas made, was ‘‘Publicity is the natural purveyor 
to the public taste,’’ and he sighted an illustration of Black and 
White Scotch Whiskey. He spoke of a gentleman who came 
over here from England, and he asked the Advertising Agency 
what is a reasonable appropriation for the advertising and the 
distributing of my goods on the market, which is the best 
method, the least expensive, and the most satisfactory in results ? 
They told him Newspaper Advertising. We have very good 
results from the Bill-Boards, that is twenty feet sheets ; we have 
also a pronounced success from street-car advertising, but the 
most pronounced, and the most satisfactory, is from newspaper 
advertising. 

‘‘Now last week my wife gave a little dinner party, and 
there was a canner in Wisconsin who conceived the idea of can- 
ning boiled cabbage. When I spoke of it to my wife, she was 
horrified, and said: ‘It is bad enough to cook cabbage in the 
house, but to open a can, and get all of it at once would be ter- 
rible.’ However, we decided to try it on our guests; we cut a 
can that would have been sold at the grocery stores for 15c., and 
I am here to say, and to go on record as saying that I never 
tasted a more beautiful dish, and I have no dutch ancestors 
either, but it was delicious. 

“‘T firmly believe in the suggestion that Mr. McReynolds 
sighted at the Convention in Chicago the other day where there 
was a proposition made to make all of the contributors to the 
advertising fund, members of the Publicity Board so as to iden- 
tify their pack with the general pack ofthe Board. I think it 
would not only add influence to the packer to subscribe, but it 
would add weight with the consumer who reads the label. 
There is an old saying that comes to me, and I think it is appro- 
priate to advertising ‘First observe, then endure and then em- 
brace.’ I think that is the way all readers of advertisements 
have, they first observe the work, glance at it once or twice, 
then they begin to notice it and finally embrace. 


S. F. HASEROT. 


‘There is no doubt that advertising is going to help the 
conditions, and it is a matter, I think, that this meeting should 
throw its whole heart and soul into, because it is a known fact 
that the consumption of canned goods has materially fallen off. 
I am spending twenty hours a day almost, trying to sell canned 
goods, and it is apparent that something must be done to con- 
vince the house wife that canned goods are all right, and adver- 
tising seems to be the only way.”’ 


Mr. F. F. Wiley: ‘‘I am in hearty sympathy with the 
Publicity scheme, and think it is the salvation of our industry. 
It seems to me the sum asked for is very small when you take 
into consideration the amount of money that is invested in the 
packing business, and the mumber of factories that are packing 
goods. On the face of it, it is absolutely ridiculous, it ought to 
be six or eight times the amount that is called for; still we all 
look upon it as something new, and we are stepping along a 
little slowly. I think it behooves all packers if they possibly 
can to subscribe $1.00 a thousand, or if they cannot give that 
to give some amount.”’ 


Everybody Enthusiastic. 


Mr. McReynolds: ‘‘How many here have subscribed to 
the Publicity Fund? There are five. Let us have a large sub- 
scription to-day, and keep Mr. Freeman from spending his 
money to go to see you.”’ 

Mr. Kilgress: ‘‘While I have not subscribed to the 
National Publicity Fund, I have spent for our own personal 
benefit in the last three months about $400.00, which was done 
in advertising at home.’’ 

Mr. Sears: ‘‘I have reason to believe that the Maine can- 
ners will come up good and strong on their subscriptions. We 
have had correspondence with California; it took them quite a 
little while to get started out there, but the Presidents of the 
organizations say they have become stirred up and are going to 
do something so as to get this matter of canned goods before the 
public. Of course it will take some little time, but the results 
are going to come. Every one of the Committee who met in 
Chicago feel very enthusiastic and encouraged, and after they 
get the thing moving you will all have confidence in it.’’ 

Mr. McReynolds: ‘I think, Mr. Freeman, you had better 
start around the subscription. I am satisfied that Indiana is 
going to do her part on anything that comes along. We are 
going to be benefited whether we pay our money or not, and I 
do not believe any of you wants something for nothing. I 
would like to know whether there is any packer here who 
is not a member of the Indiana Canners’ Association, and we 
would like to have you become a member of our Association if 
you have not already done so.”’ 


Representative of Eaton Canning Co.: ‘‘I think there is 
quite a great deal of harm being done by articles in the papers 
about the canning industry, but it seems to me that is not the 
only reason the consumption of canned goods has fallen off; the 
expenses of the laboring class are about one-third more than 
what they used to be and the wages have not increased pro- 
portionately.’’ 

Mr. Sears: ‘‘In reply to the gentleman’s remarks, I think 
he has the situation partly analyzed, but I want to call his 
attention to the fact that meats, beans and meal and everything” 
that are considered a necessity of life are much higher, and I 
want to say that canned goods are as cheap a product as any- 
thing people could eat, and they would eat more if they realized 
they were as cheap and nutritious as other things; they 1egard 
canned goods asa luxury, not asa necessity. If the fact would 
be only brought home to them that they are also economical, 
that they can buy three cans of tomatoes for 25c. and buy more 
real sustaining food for the money than when they buy any- 
thing else, they would buy more tomatoes. At the price we 
are selling peas they are cheap as they can buy beans out of 
the bag. Nowa publicity of that nature would be calling at- 
tention to the consumer that canned peas are more economical 
than buying peas out of the pod, and that they can buy string 
beans and canned corn cheaper than they can out of the market, 
as they have to pay about 15c. a half dozen ears (that is the 
average price that green corn is sold in our country); they can 
get more corn for the same money, so you see it would cer- 
tainly be more economical to buy canned corn than to buy the 
green corn.’’ 


The Public Lacks Information. 


Mr. Essington: ‘‘I think there is one side of the Publicity 
question that has not been discussed. I think every packer 
has heard that people believe that the women peel tomatoes 
with finger stalls on their hands and one falls off in the toma- 
toes occasionally, that we do not handle the goods in a cleanly 
way and that our factories are filthy. It seems to me that if 
every canner in the community would invite the housewives to 
visit their factories and see how everything is handled, it would 
help out along this line.’’ 
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Mr. Kilgress: ‘‘The genleman who just spoke is speaking 
in the right direction, and I think that would be a very good 
plan.’’ 

Mr. Sears: ‘‘For the information of the people present, 
will say that quality and purity have been discussed very 
thoroughly in this Publicity matter and it has been a very hard 
question. Mr. Haserot’s scheme is this: that every sub- 
scriber to this campaign fund will be issued a license to use a 
certain sticker on their cans and that must stand for not only 
purity, but quality, and when it gets worked down to a fine 
point they will have inspectors or judges to decide on goods, 
whether they are fit to go out under that special label.’’ 

Mr. McReynolds: ‘‘My ideas on that point are that just 
as soon as we establish this Publicity Board and start in to ad- 
vertising and issuing these trade-marks that every member of 
that Board will become an inspector; if there is one who is not 
packing goods that are good enough to go out under the trade- 
mark, he will be reported by the other packers, as none of you 
will want. off-standards going out under the same label you 
have on your goods.”’ 

Mr. Freeman: ‘‘I had a little curiosity to know, when 
this matter of quality was brought up, what people meant by 
quality. I started in about two years ago to pack a very nice 
Country Gentleman corn, I was very much interested in it and 
was calling on the retail trade and hearing their views on a 
young and tender corn. I remember going into one store and 
showing the proprietor the corn. It was one of the nicest cans 
of Country Gentleman corn I ever saw. He said, ‘Why, that 
corn is too young and tender.’ He called two women who 
were in the store at the time and they agreed with him that it 
was too young and tender; they wanted something they could 
‘chew.’ They preferred Baker’s Maryland corn to that; of 
course, Baker’s corn is a good corn of the kind, but to prefer 
it to Country Gentleman is beyond my conception.’’ 

Mr. McReynolds: ‘‘I think Mr. Freeman is off the ques- 
tion entirely. I do not think that is the idea of the Publicity 
Board to say this is Country Gentlemen corn and this is not. 
The idea of the Publicity Board is to say that this corn is pure 
and wholesome. 

At this time Mr. Freeman passed the subscription list and 
quite a number signed. 

Mr. Wiley: ‘‘How many packers in Indiana have paid 
their dues to the Indiana Canners’ Association ?”’ 

Mr. Sculer: ‘‘I am sorry to say that the collections are a 
little slow, out of 130 there is only a paid membership of 
about 30. 

Moved and carried: A motion that the secretary be allowed 
to carry out his own plans in regard to obtaining dues from the 
packers. 


F. F. WILEY. 


Mr. McReynolds: ‘‘We would like to hear from Mr. Scott.” 
Mr. Scott: ‘‘I do not believe there is any need to add any- 
thing to what has already been said. I do not think that I need 
to repeat that I am heartily in sympathy with the proceedings 
of the Publicity Board. I certainly think there should be a lot 


of work done along the line of publicity. As Mr. Freeman says, 
if my wife, who has been raised in an atmosphere of canned 
goods thinks they are impure, what under the heavens will out- 
sidersthink. A worthy lady came to a grocery which is located 
in the same building I have my office, (I happened to be in the 
grocery at the same time), and asked for a couple of cans of peas. 
She picked up the cans of peas and started for the door, but 
turned around and asked him if he was sure the peas were pure, 
she felt just a little bit unsafe. He told her he was very sure 
they were all right and she started to the door again, but 
turned the second time and said she didn’t believe she would 
take them as she felt afraid. The groceryman insisted, how- 
ever, and she said she would try them on her friends. 

‘‘T have another case in mind. I was about leaving the 
town when I was informed that one of my friends was very ill, 
supposed to have been poisoned by eating a can of cove oysters. 
I said, he has’nt anything of the kind, and I was willing to put 
up $100 to $10 that that was’nt what was the matter with him. 
When I returned about a week later, I immediately asked how 
my friend was and was told that he was dead and buried. 
I asked what was the trouble and they said ‘He had an attack 
of appendicitis.’ The same thing is going on all over the eoun- 
try, and if we can counteract these reports it will certainly 
increase the consumption of canned goods, and I am surprised 
that the canners are not taking hold of the proposition, but I 
——- when they thoroughly understand it they will all come to 
the front.’’ 


Mr. McReynolds: ‘‘In looking over the subscription list 
I find that Mr. Scott was one of the first subscribers to the Pub- 
licity Fund.’’ 

It was suggested here that the names and amount of each 
subscriber to the fund not be publishea. 


THE TRADE Complimented. 


Mr. Wiley: ‘‘I think THe TRADE of Baltimore is showing 
the subscriptions the best way ; they give the amount subscribed 
by each State and not by the individuals.” 

Mr. McReynolds: ‘‘I believe we have had enough about 
Publicity at this meeting ; if there is anything else of import- 
ance to come before the meeting I would like to hear from you.’’ 

Member: I would like to ask Professor Barnard if the can- 
ners will be allowed to use galvanized pails for peeling when the 
peelings do not enter into the pulp.’’ 

Mr. Barnard: ‘‘I see no reason why you should not use 
galvanized pails in every case where acid fruits do not come in 
contact with the pails. In our experiments we have found that 
the zinc will dissolve when it comes in contact with acid fruits, 
and it is injurious to the human body. I do not care what kind 
of a bucket you use as long as you use a bucket that does not 
impart any material injurious to the goods.”’ 

Mr. McReynolds: ‘‘If there is no further business a motion 
to adjourn will be in order.’’ 

Moved and carried: ‘‘That we adjourn to the call of the 
President.’’ 


In The District Court Of Logan County, Oklahoma. 


In the Matter of the Assignment of the 
Capital Canning Company for Benefit of } NOTICE OF SALE. 
Creditors. 


Notice is hereby given that pursuant to an order of court made and 
entered in the above cause on the /s/ day of May, A. D., 1909, the under- 
signed, Assignee for the benefit of creditors, will at the site of the Capital 
Canning Factory in the City of Guthrie, Logan County, Oklahoma, on 
Saturday, the roth day of June, A. D., 1909, at the hour of two o’clock in 
the afternoon, offer for sale and sell at public auction, to the highest and 
best bidder for cash within ten days after date of sale and confirmation by 
the court, all the machinery, fixtures, equipment and other property, in- 
cluding the buildings and real estate heretofore belonging to the Capital 
Canning Company, the said real estate being more particularly described 
as lots Nine (9), Ten (10), Eleven (11), Twelve (i2}, Thirteen (13) and 
Fourteen (14) in Block Twenty-six (26) Guthrie Proper, Logan County, 
Oklahoma. Said property has been appraised at a total valuation of 
Seventy-five hundred ($7,500.00) Dollars; the same must be sold for not 
less than two-thirds of the appraised value thereof and will be sold either 
in bulk or in separate tracts and parcels as may be found most advantageous 
to the creditors upon the sale. 

For further particulars address the undersigned. 

D. M. 


Assignee of the Capital Canning Company for Benefit of Creditors. 
120 West Oklahoma Avenue, Guthrie, Oklahoma. 


4 
+ 


26 THE TRADE. 


THE ROLL OF HONOR. 


The List of Progressive Canners as Given in Subscriptions to 
the National Canners’ Association— 


Board of Publicity. 
NEW YORK. 

Cazenovia Canning Co.............. Cazenovia, 
Cherry Creek Canning Co.......... Cherry Creek, 
Fort Stanwix Canning Co.......... 
Geneva Preserving Co.............. 
New Hartford Canning Co......... 
The Burt Olney Canning Co........ ees 
The Oswego Preserving Co......... 
The Richland Canning Co.......... 
Turin Canning and Pickling Co..... 
Webster Canning and Preserving Co. Webster, N. Y 

Winters & Prophet Canning Co..... 
H. C. Hemingway & Co............ IN. 
Yates County Canning Co.......... he 
Hamburgh Canning Co............. Hamburen; N. 

OHIO 

The Haserot Canneries Co.......... Cleveland, O.........0+0+. 
The Fuller Canneries Co........... 
The Warvel Canning Co............ 


The Sears & Nichols Co............ 
A. W. Colter Canning Co........... Mt. Washington, O........ 
The Spring Valley Canning Co..... 
The Esmeralda Canning Co......... 
New Circleville Canning Co........ 
The Fairfield Canning. Co eS 
Waynesville Canning Co............ Waynesville, 
The McCoy Canning Co............ 
The Banner Packing Co.......... 
The Van Wert Packing Co.......... Van Wert, Ohio.......... 
The Young Newland Co............ Liberty Center, ©. ... 
INDIANA 
Kokomo Canning Co............... 
Kempton Canning Works........... 
Gorgon G0. New Albany, Ind............ 
Crothersville Canning Co.......... Crothersville: Ind.. 
Jeffersonville Canning Co........... Jeffersonville, Ind.......... 
Harman, Bradshaw & Co............ cae 
ILLINOIS. 
Warrensburg Canning Co........... Warrensburg, IIl........... 
Bloomington Canning Co........... Bloomington, Ill........... 
Hoopeston Canning Co.............. Til. 


LITTLE USED 


1 Cuykendall Corn Mixer 
2 Sprague Model ‘‘M’’ Cutters 
1 Triumph Tomato Scalder 
2 King Tomato Fillers 
1 Cyclone Pulp Machine 
2 Burnham Corn Cookers 
2 M. & S. Corn Silkers 
1 Hawkins Capper 
Copper Kettles 25, 60, 80, 100 and 150 gallons 


All in first-class condition and guaranteed for all 
practical purposes as good as new. Will make at- 


tractive prices. 


H. Cottingham, 


105 N. Frederick St., - Baltimore, Md. 


Practical and Economical Gas Service. 


This is the ONE PIPE — that is so extensively 
used by well known CANNER 

Uses LOW GRADE GASOLI NE OR DISTILLATE with 
greater economy and efficiency than any other system on the 
market. 

Meets the Insurance Underwriters requirements and does . 
not increase your Insurance by its installation. Hundreds of 
well known canners using the system with great economy. 

Machine complete for 1 line plants $250.00 F. O. B. Mus- 
kegon, Shipped on approval, satisfaction guaranteed. 


PLAIN JUNIOR No. 1%. 


U. 8. GAS MACHINE CO., © Muskegon, Mich. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


? 
; 
‘ail | 


THE TRADE. 


27 


AN OPPORTUNITY. 


I have a couple of very desirable lots, 
68 feet 2-1-2 inches by 295 feet, located on 
- the Severn River, Anne Arundel County, Md., 
that can be secured at a bargain; subject, of 
course, to prior sale. 

This 


REAL ESTATE 


is within 35 minutes of Camden Station, on 
the new Baltimore & Annapolis Short Line Ry. 
(Electric) cars running every half hour, and is 
one of the very finest opportunities as an invest. 
ment, or for the home-seeker, in this fast 
developing section. 


TERMS. 


5 or 10 per cent. of the purchase price, 
balance divided into 36 equal monthly pay- 
ments at 6 per cent. interest. Look into this 
at once by addressing 

REAL ESTATE, 
Care of The Trade. 


Double Pineapple Grater 


THE JOHN R. MITCHELL COMPANY 


Foot of Washington Street BALTIMORE, MD. 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘“Spec- 
ial’’ Strong Cans made 
from selected heavy Tin {ff 
Plate. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


WILLIAM DUGDALE, Sales Agent for Indiana and Kentucky, 301 Majestic Building, Indianapolis, Ind. 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling Can Company, 


Wheeling, W. Va. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Patoka Canning MARYLAND. - 
The Gibson Canning Co........ City, Norwood, Gorrell Dashiell Belair, Md 
Independence Canning Co........... Independence, Iowa........ H. B. Messenger, ,.....sccccssesees Federalsburg, Md.......... 
Canned Goods Exchange............ Baltemore, BAG... 
DELAWARE. John Boyle Co 
J. H. Hoffecker Canning Co........ Gibbs P Balti Md 
Watkins Packing Odessa, Del......-+. Wm. Numsen & Sons, Inc...........Baltimore, Md...........+- 
Farmers Preserving Co...........+. Reems Bem, Torech Packing Co................. Baltimore, Md............. 
Joseph Brakeley, Inc............... sherwood Caning Go... sherwood, Md... 
B. S Ayars & Soms........++++++++- Bridgeton, N J........-... New Holstein Canning Co.......... New Holstein, Wis........ 
MICHIGAN. Cedarburg Canning Co............. Cedarburg, Wis............ 
Fremont Canning Co............... ayville Canning ayville, 
Howard Thomas & Son............. Grand Rapids, Mich....... Columbus Canning Co.............. Columbus, Wis............ 
South Haven Preserving Co........ South Haven, Mich........ The Lowell Canning Co............ Lowell, Wis... paSnese skews 
The Dutch Canning and Pickl’g,Co.Cedar Grove, Wis......... 
Jasper Wyman & Millbridge, Maine......... Reynolds Bay: Wis.. 
Monmouth Canning Co.........-... Portland, Me.............. Sturgeon Bay, Wis......... 


LEWIS IMPROVED STRING BEAN CUTTER. 
The Metallic 
Decorating G. 


..TIN PLATE DECORATING... 
IN ALL IT’S BRANCHES 


GOLD LACQUERING AND PRINTING 
OF PLATES TO STAND PROCESSING 
A SPECIALTY. . . + « « 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


194 CHAMBERS STREET 
NEWYORK, - - N.Y. 


Are you in the market for a Bean Cutter? If so, why not have the best, 


WORKS WITH R. R. SIDETRACE: it costs no more, note the heavy iron construction, adds life to the 
machine, knives held down by springs, allows sticks or nails to pass 

- BROOKLYN, ° ° - N. Y, under same, without damage to machine, been used by the leading can- 
‘. ners the lasteight years, giving exceilent satisfaction. Pat. May 14, 1901, 


We also build Can Crimpers, Testers and Pineapple Peeling Machines. 


> «| E. J. LEWIS, Middleport, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CALIFORNIA. 
PENNSYLVANIA. 
Musselman Canning Co............. Paik 
KENTUCKY. 
William M. McKown............... 
Salvisa Canning and Packing Co....Salvisa, Ky.............00 
FLORIDA. 
Ruge Bros. Canning Co............. Apalachicola, Fla.......... 
VERMONT. 
The Demeritt & Palmer Packing Co. Waterbury, Vt.............. 
MISSOURI. 
McBrayer Canning Co............. 
KANSAS. 
The Kansas Canning & Mfg. Co.....Topeka’ 
GEORGIA. 
SUBSCRIPTIONS FROM ALLIED INTERESTS. 
Sanitary Can Company............. Vis 
Jerome B. Rice Seed Co............ 
Stecher Lithographic Co............ 
The National Roofing Co........... Tonowends, Ms 
Sprague Canning Machinery Co..... 
Standard Tin Plate Co............. PRs. 
McKeesport Tin Plate Co........... MCh 
American Sheet and Tin Plate Co...Pittsburg, Pa.............. 
Alfred J. Brown Seed Co........... Grand Rapids, Mich........ 
Calvert Lithographic Co............ Detroit, 
Everett B. Clark Seed Co........... 


C. M. Kemp Manufacturing Co..... Baltimore, Md............ 
Pope Tin Plate Company.......... 
S. D. Woodratl & 
Max Ams Machine Co............. Mt. Vernon, N Y.......... 
Huntley Mfg. Co..... saver Crees, N.Y. 
Invincible Grain Cleaner Co........ Silver Creek, N. Y........ 
Hohmann & Maurer Mfg. Co...... Rochester, N. Y........... 
American Label Mfg. Co............ Baltimore, Md.........0se 
Samuel Johancen & Co............. Baltimore, 
3, & Baltimore, Md............. 
Niagara Falls, N. Y........ 
The John H. Allen Seed Co......... Sheboygan, Wis........... 
Philips Sheet & Tin Plate Co........ Clarksburg, W. Va......... 
United States Printing Co.......... Brooklyn and Cincinnati... 
The Simpson & Doeller Co......... Baltimore, Md............ 


Several concerns have pleaded that wrong labels were place 
on the cans after government had seized the goods as mis- 
branded by mistake. We predict a deluge of mail matter for 
these canners from the makers of can marking machines. 


Mt. Pleasant, Texas.—The Break-of-Day Canning Co. ha 
been incorporated with a capital of $8,000. The incorporators 
are J. V. Moore, W. F. Wilson and T. B. Hutchings. 


If you don’t watch the ‘‘Wanted and For Sale’’ page of 
THE TRADE, it’s your loss, not ours. Opportunities are offered 
you to save and make money and it’s bad business if you miss 
the chance. 


We have developed a small 20th Century 
Gas Machine for a one line canning factory to 
sell at a small price—renders just as efficient and 
economical service as our larger machines—uses 
stove gasoline and distillate, and can be installed 
in your factory building without affecting your 
insurance. 
machine is shipped set up, and but a few pipe 


connections are necessary. Furnished on trial. 


Installation is extremely simple, as 


Write for prices. 


Can ship all size 
machines upon re- 
ceipt of order, and 


in ample time for 
this season’s pack. 


“20th Century Gas Producing Apparatus.” 


C. M. KEMP MFG. CO. 


BALTIMORE, MARYLAND. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE CANNING OF PEAS. 
Based on Factory Inspection and Experimental Data. 


BY 
A. W. BITTING, 


Food Inspector, Bureau of Chemistry. 


[Continued from last week. ] 


GRADING FOR SIZE. 


The grading for size is a very simple matter. The peas are 
passed over sieves, or into a revolving cylinder having four sec- 
tions with perforations of different sizes. The perforations in 
the first sieve or section measure nine thirty-seconds of an inch 
in diameter. The peas which pass through this size opening 
are known as No. 1, or ‘‘petits pois.’’ The next size of perfora- 
tion is ten thirty-seconds of an inch in diameter, and the peas 
passing through are known as No. 2, ‘‘extra sifted,’’ or ‘‘extra 
fins.’’ The third size of perforation is eleven thirty-seconds of 
an inch, and the peas which pass through are known as No. 3, 
‘‘sifted,’’ or ‘‘fins.’’ The last size is twelve thirty-seconds of 
an inch, and the peas which pass through are known as No. 4, 
or ‘‘early June’ peas. The peas which are too large to pass 
through this sieve go over the end and aie known as No. 5, or 
‘‘marrowfats.’’ Some packers add one more sieve for late peas, 
with perforations thirteen thirty-seconds of an inch in diameter 
for the No. 5, and those which pass over this sieve are called 
No. 6, or ‘‘telephone peas.’’ The sizes of these perforations 
are standard and in general use. Some packers have attempted 
to make sizes of their own by reaming out the holes, while 
others do not use all four sieves, but group two sizes together; 
and some peas are ungraded. 

These sizes are so nearly standard for all pea packing that 
they should be adhered to in the labeling. The term ‘‘early 


June’’ peas as now used applies to a certain size and not to the 
season at which the peas are picked, and the size larger, or 
‘‘marrowfat,’’ should not be labeled ‘‘early Jnne.’’ ‘‘Extra 
early June’’ or ‘‘May pickings’’ is not a proper designation for 
sifted peas. It is evident that the standard terms used to desig- 
nate size should be employed in labeling if the proper meaning 
is to be conveyed to the purchaser. Commercially, almost any 
size of pea may be found to be selling as ‘‘early June’ in the 
cheaper grades. The more expensive peas are usually sold true 
to name, though it is not unusual to get smaller peas in the high 
grades than is indicated upon the label The terms ‘‘early 
June,’’ ‘*May pickings,’’ ‘‘extra early June,’’ and others of that 
character could be advantageously supplanted by names more 
distinctive of size, as the present terms conflict with the require- 
ments of the food and drugs act as to labeling, unless the pro- 
duct be actually packed at the time indicated. 


The percentage of peas which go into the different sizes 
will vary considerably with the time of harvesting, the variety, 
and the season. One of the large factories furnishes the follow- 
ing figures upon the crops for 1906 and 1907 : 


Percentage of different sizes in the crops for two years. 


Size. 1906, | 1907. 


It is not known how these figures will compare with the 
grading for the entire country, as this is a matter which canners 
do not make public. 


SELLERS AND BUILDERS 


» OF 40 


HIGH SPEED 
AUTOMATIC 
CAN MAKING 
MACHINERY 


CHICAGO BALTIMORE, 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 
BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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HAND PICKING. 


After the peas have been graded into sizes they are usually 
run in thin layers over slowly moving belts, so that pieces of 
foreign material, broken, fully matured, and defective peas may 
be seen easily and removed, Low-grade peas are not so care- 
fully picked over. 


In the section of the country where Canada thistles are 
abundant, their separation is a difficult problem, as the thistle 
top is about th: same size as the pea, and only the very large 
ones are removed by the graders. During the last season 
experiments were made in removing the thistle tops by the 
specific gravity system, and it was found that more than go per 
cent of them would float in a light brine (having a density of 
1.020), while only a small percentage of the peas floated in such 
asolution. It is evident, therefore, that instead of employing 
hundreds of girls to perform this work, more than go per cent 
of the tops could be collected in less than 10 percent of the 
peas. The reduction of the tedious hand labor by such a 
method is apparent. These tests were made too near the close 
of the season to be completed, but sufficient work was done to 
demonstrate the correctness of the principle. The work can 
also be very materially reduced by separating the thistles from 
the vines at the vining machine. 


BLANCHING. 


There are two objects in blanching peas: (1) To remove 
the mucous substance from the outside and a part of the green 
coloring matter, so as to have a clear liquor in the can ; and (2) 
to drive water into the peas so that all will be tender. 

In the young, juicy pea, the water content is at its maxi- 
mum, so that the cleaning of the surface is all that is necessary. 
The time required for blanching is from one-half to one minute 
for No. t and No. 2, or ‘‘petits pois’’ and ‘‘extra sifted ;’’ one 
and a half minutes for No. 3, or ‘‘sifted;’’ two minutes for 


No. 4, or ‘‘early June;’’ and two and one-half minutes for 
No. 5, or ‘‘marrowfat’’ peas. To get the best results, peas 
which are very old and hard will need a blanch approximately 
five times as long as young peas of the corresponding grade, 
while those in the intermediate stages will require a blanch 
proportional to their development. 

It is evident, therefore, that among peas that are good, but 
ungraded as to quality, there will be a greater or less number 
which will be hard because of under blanching, and some above 
size because of swelling during the blanching and after pro- 
cessing. There is no part of the work of canning peas which 
requires so much judgment as that of blanching if the best 
quality of goods is to be obtained. Much of the very cheap 
goods upon the market are made so because of following ‘‘rule 
of thumb’’ methods in this department. The division of peas 
into grades for quality as well as for size will simplify somewhat 
the problem as to the length of time that blanching should be 
continued, but not to the point of making the position of 
blancher one of secondary importance in the canning factory. 

Experiments were made to determine the effect of varying 
periods of blanching on the different sizes and grades of peas 
and the influence exerted on swelling, tenderness, color of the 
liquor, and fill of the can. While the primary object was to 
determine the relation of blanching to spoilage, the secondary 
effect on the commercial grading was evident. 


Young peas will stand either a long or short blanch better 
than old ones. The effect upon the increase in size was deter- 
mined by running the peas over the same size screens before 
and after blanching, and noting the percentage which did not 
pass through. It was found that after a ten-minute blanch the 
percentage which showed an increase in size was as follows : 


Percentage of peas increased in size by blanching for ten minutes. 


Size of peas. Grade 1, Grade 2, | Grade 3. 
Per cent. Per cent. Per cent. 
28 45. 82 
26 42 56 


WESTERN SALES OFFICE 
5 WABASH AVENUE 
CHICAGO. 


THE KNAPP BOXE 
DO YOU USE A KNAPP? 


THE FRED. H. KNAPP COMPANY, 


SSS SS 


KNAPP 


HAND LABELER 
AN 
OP TO DATE 
WAY TO LABEL 


FITS ANY LABELING MACHINE 
SAVES ONE MAN 


WESTMINSTER, MD. 
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The increase in size was much greater in grades 2 and 3 
than in grade 1. The experiments with the one-minute blanch 
and the five minute blanch were not made upon complete sets, 
but the results obtained indicated a similar change, though it 
was less marked. 


The peas were filled into the can so as to give a uniform 
‘weight, and water was added without salt or sugar, to give a 
total of 660 grams. After processing it was found that of those 
given the short blanch, the peasin grade 1 had taken up but 
little of the liquor, and those in grades 2 and 3, particularly the 
latter, had taken up so much of the water as to leave an insuffi- 
cient amount to cover the peas in the can. 


The appearance of the liquor was best on grade 1 for the 
one-minute blanch, and good for the five-minute and ten-minute 
blanches ; on grade 2 it was best for the five-minute blanch, and 
on grade 3 best for the ten-minute blanch. The liquor on grade 
I was clear, on grade 2, cloudy but thin, and on grade 3, thick 
and starchy. The peas in grade 3 for the one-minute blanch 
had formed a solid mass with the liquor so that half of the peas 
would not fall out when the can was inverted. 


Tender peas which are over-blanched, soften, break open, 
and discharge free starch grains so as to make a muddy liquor, 
and if in great excess, the liquor in the bottom of the can 
becomes pasty. Old peas which are under-blauched remain 
hard and unpalatable after processing, or, if given a hard pro- 
cess, they will take up all the liquor in the can and become a 
more or less thickened mass. Such peas never have clear liquor. 
If the tender and hard peas be mixed, and the blanching be set 
for the young peas, the older ones are not well done ; if set for 
the older peas, the tender ones are overdone. It follows, there- 
fore, that to get good results requires much judgment, and a> 
system of blanching tests could possibly be worked out to 
advantage. 


The operation of blanching peas is of comparatively recent 
introduction in the pea-packing process and at first was thought 
to be an unnecessary step. When the liquor was unattractive, 
the peas were placed in loose bags or perforated buckets and 
suspended in hot water for a short time, after which the water 
was drained off. From this practice the operation of blanching 
developed, and at present a number of blanching devices are cn 
the market. Those seen in operation are of twotypes. In the 
older one the peas are held in a wire basket which is suspended 
ina trough of hot water. The trough is usually long, and 
mechanical devices are arranged to carry the baskets through 
at such a speed as will insure their being given a certain length 
of time for the different sizes. These tanks vary from 20 to 80 
feet in length. The second type of blancher is that of the con- 
tinuous washer. A cylinder is made to revolve in a shallow 
tank of water and if run at a given speed, tbe peas will be deliv- 
ered at the opposite end in a given time. Some of these cylin- 
ders are sectioned in order to have cleaner water as the blanch- 
ing progresses. The hot water is admitted at one eud and the 
waste escapes from the opposite end. The raw peas and the 
water enter opposite ends of the trough so that the clean peas 
do not come in contact with the dirty water. From a sanitary 
standpoint, this is the better type of apparatus, though in prac- 
tice, the trough blanchers are probably the more economical, 
but not so cleanly. 


No. 3477.—Canned Lobsters, Shrimps and Similar Goods. 


An American consul located in Eastern Europe reports that a well- 
known wholesale grocery house in the city to which he was formerly 
assigned is anxious to enter into correspondence with firms in the United 
States exporting canned lobsters, shrimps and other similar goods. This 
house has 25 traveling agents covering the territory in Eastern Europe and 
could build up a good trade if satisfactory terms were quoted by American 
firms. All goods must be of standard quality and guaranteed. 


The Blakeslee Simplicity Can Righting Machine. 


The First and Only Complete and Ajdustable 
Machine of its Kind Offered to the Public. 


@ For use with fillers of either 
the one or two spout type. 


PRICES. 


For one spout machine, $75.00. 
For two spout machine, 100.00. 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N.. Y. 


Fire Insurance 
at Canners Exchange 


LANSING B. WARNER, 
Attorney and Manager. 
5 Wabash Avenue, 


ADVISORY COMMITTEE. 


FRANK VAN CAMP, Chairman. CHAS. S. CRARY, Treasurer. 
Indianapolis, Ind. Hoopeston, Ill. 
GEORGE G. BAILEY, WM. R. ROACH, 
Rome, N. Y. Hart, Mich, 


CHICAGO. 


L. J. RISSER, Onarga, III. 
Officially Endorsed by the National Canners’ Association 
Canners Exchange Policies Give 


ABSOLUTE SECURITY 


If you doubt this investigate and we will prove it 
to you. 

Why longer allow prejudice to stand in the way 
of your saving money? 

Canners Exchange has now reached the point 
where its success is assured. 

EIGHTY PER CENT has been SAVED by SUB- 
SCRIBERS up to the present time. 

It is worth your while to consider this. Do it now. 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 
5 WABASH AVENUE, CHICAGO, 
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ESTABLISHED. 1871. 


YOU WISH 

ANYTHING 

PRODUCED IN COLORS 

IN A FIRST CLASS MANNER 


WRITE TO 


ROCHESTER, 


A\IGH ART 


EMBOSSED AND PLAIN 
HOGRAPHIC Wop, 


of ALL DESCRIPTions 


THE LABELS WE MAKE ARE SUPERIOR 
IN DESIGN AND FINISH. 

WHEN BUYING, CONSIDER QUALITY AS 
WELL AS PRICE. 


INCORPORATED 1887. 
. 


| NO ARGUMENT NEEDED | 


THE BEST CANNERS IN THE 


COUNTRY, PLACE THEIR 
ORDERS WITH US. | 


THE BEST DESIGNED 
LABELS BEAR THIS IMPRINT: 
| “STECHER LITHO. CO.” 


STECHER LABELS SELL 
YOUR GOODS. 


it A PLANT EQUIPPED LIKE NO 
| OTHER IN THE WORLD. 


PRICES ARE RIGHT. 


STECHER LITHOGRAPHIC CO. 
ROCHESTER, N. Y., U. S. A. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands. To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
stamps should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WAaANTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave., 
New York. 


WANTED:—Catsup Cook and Mustard maker; man with some experi- 
ence on preserves, jellies, etc. preferred: Large firmin Chicago permanent 
position. Address, 

Wo. HENNING Co., Hawthorne & Wabansia Aves., Chicago. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-class 
expert processors and superintendents free of charge, therefore, when you 
desire to make a change or are in need of a good superintendent or pro- 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


WANTED—Position by Expert Vinegar Maker (spirit, cider or malt). 
Can mash, distill and processand salt down pickles; also renovate factories 
and put bad working generators in order and teach how to make vinegar. 
At reference. Address G. BRUESCH, No. 46 Morton Place, Buffalo, N.Y. 


I Am OPEN FoR AN ENGAGEMENT FOR NEXT SEASON, or longer; 
have had several years experience packing all kinds of fruits and vege- 
tables, and have been employed for the past two years as superintendent 
(of one of the factories) of one of the largest and best concerns in the 
country; can furnish the best of reference from present employers; will be 
open for engagement from January 1, 1909. For further information, 
please address A. W., care THE TRADE. 


WANTED—By a reliable Superintendent and Processor of twenty years 
practical experience permanent position with fruit and vegetable canning 
concern using the Sanitary can, have used this can with great success for 
the past three seasons, references and samples of goods. 

ALBERT, care of THE TRADE. 


WANTED—Position as superintendent for 1 A man who can build 
and equip canning factory, have years of practical expetience packing 
fruits and vegetables of all kinds in cans and glass. Best of reference from 

resent employers, ‘As to character and ability address, ‘“‘SHELBY”’ care 
HE TRADE. 


POSITION WANTED—As Foreman or Practical Man, in Wholesale 
Grocery, Pickle or Preserve House; up to date on all products, as blueing, 
ammonia, carbonated beverages, catsup, pickles, sauces, relishes, jellies, 
jams, syrups, mincemeats, extracts, baking powder, etc.; no return goods. 
Address PRACTICAL, care THE TRADE. 


WANTED.—Position by sober young man, 12 years experiencein Can- 
ning business, to run capping machines or do processing with factory 
operating in Baltimore or the South. Will send references. 

Address, DOUBLEYOU, care THE TRADE. 


WANTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


PosITION WANTED—By practical Pickle man who is capable of putting 
up a full line of fancy Pickles, Catsup, Sauces, Relishes, etc. Can pack 
Catsup and Sweet Pickles without chemical preservatives if necessary. 
Best references given. Address ‘‘PICKLES” care THE TRADE. 


WANTED—A man who can manage and operate a factory, look after 
the help and superintend the workings of the entire business. Factory is 
in Louisanna, backed bya company capitalized at $25,000. Applicant 
must be capable of taking care of the finances as well as the factory. 
Give full particulars and address ‘‘CANNERY,”’ care THE TRADE. 


WANTED—A competent man to take charge of Hawkins Cappers; state 
wages required. Address P, O. Box No. 4, Wellington, Ontario. 


SITUATION WANTED—By an expert Canner, Pickler and Preserver; 
over 25 years of experience on fine fruits, vegetables, catsup, sauces, rel- 
ishes, pickles, dressings and mustard; know how to put up fine green 
peeled Chili peppers, crystalized citrons, lemon and orange peel; know how 
to put up all goods so they give universal satisfaction, keep in any climate 
and comply with the Pure Food Laws; can furnish the very best references 
and know how to handle help successfully. Address EXPERT, c/o THE 
TRADE. 


WANTED—Position as Processor and Manager for the season of 1909, 
by one who thoroughly understands the Processing of all Fruits and Vege- 
tables so as to retain their naturnal color and flavor, without the use of 
any coloring bleach or preservative. Good machinist; can give the best of 
references, Address ‘‘R. M. P,’’ care tor Sayre Avenue, Buffalo, N. Y. 


WANTED—Situation by Cook with twenty years experience in making 
first-class goods, such as Compound, Preserves, Jellies, Jams, Fruit Butters, 
Pie Fillings and all kinds Ketchups, Sauces, Relishes, Mince Meats and a 
good Processor of Canned Goods. Best of references. Address, 5014 Mat- 
thies Street, Madisonville, Ohio. 


WANTED.—Position as Processor hy young man with ten years exper- 
ience packing fruits and vegetables. Thoroughly understand machinery 
and not afraid of work. Atreferences. Address, WORK, care THE TRADE. 


J. D. Blakemore 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


Sam W. Booksh. Jr 


508 Poydras Street, New Orleans, La. 


Want fo Get in the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. g 


Let me give you an estimate on the cost of chang- 


ing your present plant to the sanitary system—or will 


‘build and equip a new one according to the latest 


methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 
HADDONFIELD, N. J. 
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Canners’ Ready Reminder 


Of Machinery and Supplies 
and Those who Sell Them 


AIR PUMPS. 


Max Ams Machine Co., New York City. 


J. S. Hull Mfg. Co.. Baltimore. 
Sprague Can’g. Mchy, Co., Chicago. 
American Compressor & Pump Co., Baltimore 


APPLE FILLERS. 
See String Bean Fillers. 
AUTOMATIC CANMAKING MACHINERY. 


Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 
AUTOMATIC CANNING SYSTEMS. 


Judge Machine Co. Baltimore. 
Sprague Canning Machinery Co., Chicago. 
AUTOMOBILES. 
Sinclair-Scott Co., Baltimore. 
BELTING. 
Burt Machine Co., Baltimore. 


BOOKS FOR CANNERS. 
‘‘a Complete Course in Canning” and others, 


The Trade. 
Solder, A. Schultz & Co., Baltimore. 
BOTTLE CAPPING, CORKING, FILLING 


MACHINES. 
Max Ams Machine Co., 
Sprague Canning Machinery Co., 
BOXES AND BOX SHOOKS. 


New York City. 
Chicago. 


Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Holley-Matthews Mf’g Co. Sikeston, Mo. 
S. F. Sherman, Utica, N. Y. 
BOXING MACHINES. 

Burt Machine Co., Baltimore. 
Fred. H. Knapp Co., * Chicago. 


BROKERS. 
Baker & Morgan, 

J. D. Blakemore & Co., New Orleans, La. 
Juno. H. Erskine, Memphis, Tenn. 
BOX NAILING MACHINES. 

S. F. Sherman, Utica, N. Y. 


Aberdeen, Md. 


CANS. 

American Can Co., New York, Baltimore, 

Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Continental Can Co.,Syracuse, Chicago, Baltimore- 
Old Dominion Can Co., Troutville, Va. 
Sanitary Can Co. Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Tennessee Can Co., 
E. F. Kirwan & Co., Baltimore. 

CAN MAKING MACHINERY. 
(Crimpers, Testers, Seamers, etc.) 

Avars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N. Y. 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem. N. J. 
Judge Machine Co., Baltimore. 
Geo. E. Lockwood Co., Philadelphia. 
A, K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
S. F. Sherman, Utica, N. Y. 
Sprague Canning Machinery Co.. Chicago. 
Uanrw @ Sticknew Portland. 


Diamond Crystal Salt Co., St. Clair, Mich. 


Chattanooga, Tenn. 


CANNING HOOSES BOILT. 


C. F. Harward, Brownsville, Tenn. 


Can Marking Ink. 
A. E. Macneal, 


CAN RIGHTING MACHINE. 
Burden & Blakeslee, 


CAN STRAIGHTENERS. 


Sprague Canning Machinery Co., Chicago. 


CAPPING MACHINES, Power. 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


L. & J. A. Steward, Rutland, Vt. 


Sprague Canning Machinery Co., Chicago. 
CAPPING MACHINES, Hand. 

Ayars Machine Co., Salem, N. J. 

H. Cottingham, Baltimore. 


E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
A. K. Robins & Co., Baltimore. 


CAP PLACING MACHINES. 
E. M. Lang Co. Portland, Me. 


CAPPING STEELS. 


Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
A. K, Robins & Co., Baltimore. 
S. F. Sherman, Utica, N. Y. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow. timore. 


CATSUP MACHINES. 
H. Cottingham, 
S. Howes Co., 
Sinclair Scott Co., 
Sprague Canning Machinery Co., 
CONSULTING EXPERTS. 
W. L. Hinchman, Haddonfield, N. J. 


CHLORIDE OF CALCIUM. 


Baltimore. 

Silver Creek, N. Y. 
Baltimore. 
Chicago. 


Sprague Canning Machinery Co., Chicago. 
CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 


COATED CANS. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 


CONDENSED MILK FILLERS. 


Henry R. Stickney, Portland. 
CONTINUOUS LINE. 

Judge Machine Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 


CONVEYING AND MACHIN- 
Bethlehem Foundry & Mach. Co., 

S. Bethiehem, Pa. 
C. S. Harris Co., 


Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 


Baltimore. 


Cazenovia, N. Y. 


‘Sanitary Can Co., 


COPPERS, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo, E. Lockwood Co., Philadelphia, 
A. K. Robins & Co., Baltimore. 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., Chicage. 
CORN CUTTERS. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


CORN HOSKERS. 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., ; Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K, Robins & Co., Baltimore. 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. . 
A. K, Robins & Co., Baltimore. 
Decorated Tin. 

Metallic Decorating Co. New York. 


DIES, PRESSES AND TOOLS. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co., Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome,N. Y 


Enameled Lined Cans. 
Fairport, N. Y., Etc. 
Southern Can Co., Baltimore. 


ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 


FILLING MACHINES, 
Ayars Machine Co., 
H. Cottingham, 
S. Howes Co., 
Huntley Mfg. Co., 
Henry R. Stickney, 


Salem, N. J 
Baltimore 

Silver Creek, N. Y. 
Silver Creek, N. ¥ 
Portland, 
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FIRE POTS. PACKING, Asbestos. Sealders, Tomato, Ete. 
E. W. Bliss Co., Brooklyn, N.Y. See “anners’ Supplies. Ayars Machine’ Co., Salem, N. }. 
Ayars Machine Co., Salem, N. J. PAILS, TUBS, BOWLS AND PANS. Judge Machine Co. Baltimore-San Francisco 
J. S. Hull Mfg. Co., Baltimore. See Canners’ Supplies. Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. PARING KNIVES Edw. Renneburg & Son, Baltimore. 
H. R. Stickney. Portlar.d. F : 7 A. K. Robins & Co i 
F See Canners’ Supplies. Baltimore. 
Cc. M. Kemp Mfg. Co., Baltimore. PARING MACHINES, Apple, Et Sprague Canning Machinery Co., Chicago. 
A. K. Robins & Co. Baltimore. . » Apple, Ere. 
Sinclair Scott Co., Baltimore. SOLDER. 
FRUIT KNIFE. ; PASTE. E. M. Lang Co., Portlaud. 
P. J. Eby, Trotwood, Ohio. Burt Machine a ae A. Schultz & Co., Baltimore. 
Fred, H. Kna icago. 
GAS AND GASOLINE ENGINES AK Robins & Co., Datieate. SOLDERING FLUX. 


Slaysman & Co., Baltimore. 
Gasolene. 


Standard Oil Co., Nearest Tank Station. 
GAS MACHINES. 
Cc. M. Kemp Mfg. Co., 


Geo. E. Lockwood Co. Philadelphia. 
U. S. Gas Machine Co., Muskegon, Mich. 


GRATES, Furnace. 
See Canners’ Supplies. 
HOIST AND CARRYING MACHINES. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 


Baltimore. 


Cc. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 
INSURANCE 
Canners’ Exchange, Chicago. 


JACKET KETTLES, Steam. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


KEROSENE OIL SYSTEMS. 


J. S. Hull Mfg. Co. Baltimore. 
KETTLES, Process. 

A. K. Robins & Co., Baltimore. 

Kdw. Kenneburg & Son, Baltimore. 

H. Cottingham, Baltimore. 

Sprague Canning Machinery Co., Chicago. 

Geo. W. Zastrow, Baltimore. 


KRAUT CUTTING MACHINERY. 


Jno. E. Smiths Sons Co., Buffalo, N. Y. 
LABELS. 
Simpson & Doeller Co., Baltimore. 


U. S. Printing Co., Cincinnati and Brooklyn 
Stecher Litho. Co., Rochester, N. Y. 


LABELING MACHINES. 


Burt Machine Co., Baltimore. 

Fred. H. Knapp Co.. Westminster, Md. 

Morral Bros., Morral, O. 
LACQUER. 

Burt Machine Co., Baltimore. 

John G. Maiers’ Sons, Baltimore. 


LACQUERING MACHINES. 
Burt Machine Co., Baltimore. 


LOCKERS, CANS. 


E. W. Bliss Co., Brooklyn, N. Y. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Stiles-Morse Co., Chicago and Baltimore. 
METALS. 

E. M. Lang Co., Portland, 

A. Schultz & Co., Baltimore. 


METALS, Perforated. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore 


MIXERS, Cern, Mincemeat, etc. 


H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
OYSTER CARS 
Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER MEASURERS. 


‘Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER STEAM BOXES. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow. Baltimure. 


OVERHEAD TRACKING. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


Patent Attorney. 
Edw. S. Duvall, Jr., Washington, D. C. 
PAY CHECKS. 
See Canners’ Supplies. 
PEA BLANCHING BASKETS. 
See Canners’ Supplies. 
PEA BLANCHERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
PEA CLEANERS. 
S. Howes & Co., Silver Cr+ek, N. Y. 
Huntley Mfg. Co., Silver C, «ek, N. Y. 


PEA FILLERS. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


PEA SEPARATORS or GRADERS. 
S. Howes Coa., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


E. Renneburg & Sons, Baltimore. 

Sinclair Scott Co., Baltimore. 
PEACH PITTER. 

Judge Machine Co. Baltimore. 


PEELING MACHINES. 
Judge Machine Co. Baltimore-San Francisco. 
. PIG LEAD AND TIN. 
E. M. Lang Co., 
A. Schultz & Co., 
PRESSES, DIES, ETC. 


Portland. 
Baltimore. 


E. W. Bliss Co., Brooklyn, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N Y. 


PINEAPPLE MACHINERY. 


E. J. Lewis, Middleport, N. Y. 
The John R. Mitchell Co., Baltimore. 
Sinclair Scott Co. Baltimore. 
Stevenson & Co., Baltimore. 


Geo. W. Zastrow, Baltimore. 
PROCESS KETTLES. 
See Kettles, process. 
PULP MACHINES. 

S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
RETORTS. 

See Kettles, process. 


REVOLVING SCREENS. 


H. Cottingham, Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


SALT. 

Diamond Crystal Salt Co., St. Clair, Mich. 

SANITARY CANS. 
American Can Co., New York-Baltimore-Chicago- 
Sanitary Can Co., Fairport, N. Y. 
Indianapolis-Bridgeton 
L. & J. A. Steward, Rutland, Vt. 

Sanitary Can Making Machinery. 

E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
l.. & J. A. Steward, Rutland, Vt. 


Utica Industrial Co., Utica, N. Y. 
SCRAP TIN. 
Ammidon & Co., Baltimore. 


SEEDS. 

Hogg & Lytle, Toronto, Can., Port Huron, Mich: 
Leonard Seed Co., Chicago, Ill. 
SIEVES AND SCREENS. 

S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Geo, E. Lockwood Co., Philadelphia. 


Solder Applied Caps and Machines. 

A. Schultz & Co., Baltimore. 
E. W. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 

American Can Co., New York, Chicago, 
Baltimore, San Francisco. 


Continental Can Co., Syracuse, Chi 
E. M. Lang Co. Me. 


Portland, Me. 
Southern Can Co., Baltimore, 
Boyle Can Co., Baltimore. 


SOLDERING FURNACES. 


J. S. Hull Mig. Co., Balti 
Sprague Canning Machinery Co., Chleone. 
STEAM COILS. 
Edw. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


STEELS, Capping. 
See Capping Steels. 
STENCILS. 
See Canners’ Supplies. 


STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y 
Huntley Mfg. Co., Silver Creek, N. Y 
E. J. Lewis, Middleport, N. Y 


SYRUPING MACHINES. 


Ayars Machine Co. Salem, N 

Sprague Canning Machinery Co., Chicago 
Henry R. Stickney, Portland. 


TANKS, Iron. 
See Kettles, process. 


TIME CHECKS. 
See Canners’ Supplies. 


TIN PLATE. 
Pope Tin Plate Co., Pittsburg, Pa. 


TOMATO FILLING MACHINES, 


Ayars Machine Co., Salem, N. J. 
Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 


TO BUY OR SELL MACHINERY, ETC. 
A For Sale ad in The Trade. Baltimore 


TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. J 
Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 


TRUCKS. 
See Factory Trucks. 


TUBS, PAILS AND PANS. 
See Canners’ Supplies. 


WIPERS, Can. 


Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago 
Ayars Machine Co., Salem, N. J 


WIRE BASKETS. 
See Canners’ Supplies. 


WIRE CLOTH, Canners. 
See Pea Separators and Graders. 
WRAPPING MACHINES. 
Rurt Machine Co., Raltimnc- 
Fred, H. Knapp Co., Westminster, Md, 


ZINC, Perferated. 
See Canners’ Supplies 


_—. 
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Wanted and For Sale. 


Now is the time 


To look up that machinery which you will not 
use this season, and exchange it 


FOR CASH 


by advertising it in the “Want Columns” of THE 
TRADE. This method will cost you but little, and yet 
will bring direct results. Do not delay. Look the 
matter up now and send it in to us. 


THE TRADE, Baltimore, Md. 


FOR SALE. 


Seventy-six bushels ADMIRAL and 11 bushels ALASKA 
Pea Seed ; prices reasonable. 
COBB PRESERVING CO., 
Rochester, N. Y. 


5211m 


Wanted and For Sale. 


WANTED—Second band Cyclone Pulp Machine must be in 
first class condition. 

For SALE—We have for sale cheap one Baker Double Dump 
Tomato Scalder, and one New Century Power or hand Apple 
Parer. Scalder used one season, is in good condition. 
parer has never been used at all. 

THE NORTH LOUISIANA CANNING CO. 
Shreveport, La. 


4-30-Im 


FOR SALE. 


| BAKER IMPROVED, GRASSHOPPER SCALDERS, 
HAND SCALDERS, KETTLES, ETC. Address 


VANCE & BAKER MFG. CO., 
Muscatine, Iowa. 


| 2-12-3m 


FOR SALE 
At low price, if ordered at once: 
_ One Knapp No. 2 Labeling Machine. 
One Knapp No. 3 Labeling Machine. 
E. C. SHRINER & CO., 
KEYSER BLDG., BALTIMORE, MD. 


WANTED. 

Party with capital and experience to start canning factory 
in good fruit section. Abundant acreage can be readily secured. Liberal 
inducements to right party. Communicate with 

H. B. DOUGLASS, 
President Business Men’s Association, 
HANNIBAL, N. Y. 


FOR SALE. 


CANNING FACTORY, convenient to shipping centres, 
rail or water; located in the best tomato section of Jersey; must 
be sold to settle an estate. 

Apply to 


“‘JERSEY,’’ care THE TRADE. 
FOR SALE. 


At low price, if ordered at once; practically new: 
One knapp No. 3 Labeling Machine. 


One Knapp No. 2 Labeling Machine. 
E. C. SHRINER & CO., 
KEYSER BLDG., BALTIMORE, MD. 


Apple 


FOR SALE. 


One SPRAGUE CORN CUTTER. 

One SPRAGUE-KELLEY CORN SILKER. 

One AYARS PEA FILLER AND BRINER. 

Two IRON PEA HULLERS. 

All in good condition; only slightly used. 
Address 


EQUITABLE, 
Care THE TRADE. 


FOR SALE. 


On account of a change in business I have for sale TWO 
LARGE BOILERS that are practically as good as new, and 
complete in every respect. Will sell at a bargain price to quick 
buyer. Full particulars on request. 

Address, ‘‘BOILERS”’ care THE TRADE. 


WANTED TO LEASE, A CANNERY 


In a good tomato and fruit section (Eastern Shore of Mary- 
land preferred). Must be complete plant; capacity of not less 
than 12,000 No. 3 cams per day. State what boilers, engines 
and machinery are installed, and condition of same. Give terms 
for season of 1909; also price for tomatoes and varieties per ton. 
No attention will be paid to answers unless full particulars are 
given. Address ‘‘ATTENTION,”’ care THE TRADE. 


FOR SALE. 


Little used, practically good as new, 2 model M. A. cutters, 40x72 
Niagara, 40x72 M. & S. Retorts complete. Hawkins Capper, Harris 
Hoist, 40 Light Westinghouse Dynamo, 3M. &S. Rotary Corn Silkers, 
2 Burnham Corn Cookers and Filler, Stevens Power Filler, 2 Fine Corbu- 
retors, Remington Power Scalder, Baker Double Dump Scalder, 1coo 
gallon tank Sprague Exhauster. Blowers, Trucks, Soldering Pots, Irons, 
Steam Pumps, &c. Articles guaranteed as represented or no sale. 

521I-m. HUGH ROSS, Woodbine, Pa. 


TOMATO MACHINERY FOR SALE. 


We offer for sale A Remington Tomato Peeling Table, 
capacity for 125 women. 

Also a No. 1 Remington Tomato Scalder. All in excellent 
condition. 
ft. THE BurT OLNEY CANNING Co., Oneida, N. Y. 


FOR SALE. 


Ninety (90) barrels Tomato Pulp, in whisky barrels, at a 


bargain. 
Address HIGH ROCK CANNING CO., 


CHANCEFORD, PA. 


PROFITS 


may have been an unknown thing to some Packers the 
past year; but they 


CAN BE SECURED 


by the wide-awake packer who turns his UNUSED 
MACHINERY, SURPLUS SEED, or other supply of 
that nature, into money, 


BY ADVERTISING 


in the ‘‘For Sale’’ Column of THE TRADE. 
and you may be surprised. 
much. 


If you have nothing to sell, you may need something— 
watch this page. 


5281m. 


Try it, 
It costs little and returns 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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BALTIMORE CANNED GOODS MARKET. 


REPORTED BY BROKERS. 
UNLAB&LED GOODS ABOUT 2%c. LESS. 


QUOTED F. O. B. BALTIMORE. 


APPLES. 


T. J. MEEHAN & CO., Brokers, Baltimore, Md. 


Cash. Regular, 


No. 3 is 70 75 
ASPARAGUS. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 
No. 2% Sq. Mammoth Asparagus siebun 3 50 
No. 2% Sq. Medium 2 60 
No. 2% Sq. Small 2 40 
No.1 Sq. Extra Tips 2 65 
No.1 Round I 50 
BEANS. 
T.G. CRANWELL & CO., Brokers, Baltimore. 
BAKED. 
(Plain Goods 2%c. Less on 2s and 3s, Ic. on Is.) 
No. i—In Sauce.......... sini 37 
STRING BEANS 
WHITE WAX, 
LIMA BEANS. 
No. 2 Standard Green 85 
RED KIDNEY 
No. 2 eh As van 57% 
BEETS. 
BERRIES. 
E. C. SHRINER & CO., Brokers, Baltimore, Md. 
No. 2 I 00 
No. 2 Blueberries, Standard 85 
No. 2 Gooseberries 80 85 
No. 2 Raspberries, . 95 
No. 2 Preserved I 35 
No. 1 Strawberries, 65 70 
CHERRIES 


CORN. 
T. J. MEEHAN & CO., Brokers, 

No. 2 Harford County Standard 

No. 2 Shoepeg 

Ss... 

HERRING ROE 
HOMINY 
MIXED VEGETABLES FOR SOUP. 
OKRA AND TOMATOES. 
OYSTERS. 
EB. C. SHRINER & Co., Brokers, Baltimore. 


No. 1— 6 Ounce Extra Selects.. 
No, 2—12 Ounce “ 


PEARS. 


T. G. CRANWELL & CO., Brokers, Baltimore. 


PEACHES. 


No. 1 Selected Yellow, Heavy Syrup 
Yellow 


‘* 2 Seconds, White 


‘ 


“ce 3 Ex. oe 


PEAS. 
H. H. TAYLOR & SON, Brokers, Baltimore. 


‘* 2 Sifted 
2 Extra Fine Sifted 


2 Extra Standard Marrowfats 


PINEAPPLE. 
T. J. MEEHAN & Co., Brokers, Baltimore. 


. 2 Seconds in Water 
‘* 2 Extra Standard, Whole Circles, 
Grated, Heavy Syrup 


‘* 2 Fancy Extra Selected, Preserved, Sliced............ .......- 
‘© 2 Fancy Extra Selected, Preserved, Grated......... 


I 


37 
57% 
574 62% 
65 
70 
55 60 
imax 
72% 
275 
70 
— 55 
57% 60 
62% 65 
47% 
50 
60 ; 
70 
80 
— 95 4 
go 
95 
Si 7 I 25 
2240 
I 40 I 50 
OS 
— 75 
75 
75 
85 
go 100 
I0o I 10 
1 25 1 35 
65 70 
75 
80 
70 
95 oo 
I 00 10 
I 25 30 a 
I 40 50 
2 40 50 
1 70 80 
170 80 
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BALTIMORE CANNED GOODS MARKET—Continven. 


PINEAPPLE—Continued. 


No, 1 Standard Grated, Good Syrup, E. & 80 
2 Pie Grated, Solid Packed, 50c.—In Syrup......¢... 52% 
3 Pie Grated, Solid Packed, 

Gallon Pie Grated, Solid Packed, $2 oo—In Syrup.........0 ...... 2 10 
PUMPKIN. 

SWEET POTATOES. 

SAUER KRAUT 
SUCCOTASH 
SPINACH 

TOMATOES 

57% 60 


CHICAGO MARKET Fr. o. B. cHicaco.) 


(Reported by Special Correspondent.) 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. 


CANNED VEGETABLES. 


ASPARAGUS—California White Mammoth No. 2%...... eee 
“ White, Medium “4 
“ “ White, Small 
Tips White, Square ...... ...... 
“ sig Round No.1 ...... 
BEANS—String, Refugee Size, I Whole SN) ee eee I 65 
2 I 35 
“ “s 85 
Graded White Wax same prices ha Green Refu- 
gee, but quite scarce for the larger grades. 
Beans String, Common Standard 55 
Limas Extra Graded Green i 15 
Red Kidney Improved 67% 
BEETS—Fancy Small, Whole I 55 
CORN—Country Gentleman eS 5 80 
Maine Fancy 97% 102% 
HOMINY—Fancy Inside Enameled Cans No. 3..... .......... 57% 60 


CANNED VEGETABLES—Continned. 


SUCCOTASH—Green Beans and Corn No. 2. ..............006 
Dry Beans and Green Corn No. 2 

Maine 

Seconds 


CANNED FRUITS. 
APPLES—New York State No. 
N 


Michigan ‘‘ 

ae No. 


BLUEBERRIES—Standard No. 
Maine No. 2 
Maine No. Io 


CHERRIES—Red Standard 


Peeled 


No. 


No. 


Peeled in Water No. 


Standard No. 2%............ 
PEARS— és Peeled Water No. 2%............ 

PINEAPPLE +—Bahama Sliced Extra 
Grated ‘ 

Sliced Extra Std. No. 2 ......... 

Sliced Sid. Mo. @ 

Standard No. 2%_....... 

Shredded Syrup No. Io ......... 

Crushed Water No. ......... 

os Eastern Pie Water 

PLUMS— —Michigan Water 
Syrup 

RASPBERRIE Michigan Water NO: 

sa Red Cuthberts Water No. Io............ 

** Columbias ‘‘ 
STRAWBERRIES—Extra Standard Syrup No, 2............ 
Standard Water 


CANNED FISH. 


OYSTERS—Standard 


im 
70 
95 
go 
85 
one. 
1 iste: 
A 80 
75 
72% 
55 
an 
75 
75 
2 
10 00 
4 
80 
ann 
jin 
I 70 
— 4175 
— 
717% 
6 75 
: 65 
ion 
97% 
77% 
85 
: nae, 
95 


THE TRADE. 39 


NEW YORK CANNED GOODS MARKET. 


(Reported by Special Cor: espondence.) 


APPLES—No. 2 45 @ 2 60 
APRICOTS—California Standards 2%s........... 2 1 50 
No. 3 Tips....... te 2 45 
, No. 3 70 go 
CORN—No. 2 New 65 75 
2% Extra Standard, I 75 1 85 
I 25 I 50 
PEAS—No. Early June I 15 I 25 
I co I 05 
Standard, I 30 I 35 
Gallon Pie 2 00 2 10 
Singapore, Preserved— 
y I 00° 1 05 
Hawaiian Sliced— 
SALMON— Columbia River talls, 1-lb 1 8o 1 85 
ats, 1-lb. I 90 2 10 
a “ “ “ I 12% I 17% 
sie Alaska Red, talls, 1 I 30 1 32% 
Chums, talls, 1-lb........ 70 72% 
Alaska Pink, ‘talls, 70 80 
STRAWBERRIES—Xo. 450 475 
SUCCOTASH—Maine I10 I 25 
State pack, s...... Southern..... ... 75 I 00 
TOMATOES—No 2 Standard Maryland 50 52% 
No. 10, Jersey...... 210 2 25 


ORDER BI BLANK. 


THE TRA TRADE 
THE CANNED GOODS AUTHORITY. 
304 Mp. SAvincs BANK BLDG. BALTIMORE, Mp. 
GENTLEMEN:— 
Enclosed please find remittance amounting to $5.00, 


for which please send me a copy of ‘‘A seen COURSE IN 
CANNING.”’ 


ADDRESS 


City 


STATE 


CANS AND CANNERS’ METALS. 


F. O. B. SHIPPING POINT. 
CANS. 
AMERICAN CAN CO, 
SEASON’S PRICES FOR DELIVERY AFTER TUNE Ist. 


No 1 Standard 1% inch opening £ 9.50 per thousand. 
I oe 


“ 9 13.00 

2 1-16 16.50 ae 
“ 2 1-16 17.co 
‘* 3 Jersey 2 1-16 5s 18 00 ny 
‘ 3 Jersey Tall 2 7-16 20.50 
‘* to Standard 21-16 41.75 


THE PRICES OF SOLDER HEMMED CAPS ARE AS FOLLOWS: 
1% in, 75c.; 21-16, $1.10; 27-16, $f.40 per Thousand. 
SUBJECT TO CHANGE WITHOUT NOTICE. 

WHEELING CAN CO. 


CONTINENTAL,., CAN CO. 
No. I 1% inch opening 
“ee 2 1% 
36 21-16 


40.00 
Solder Hemmed Caps, 1% inch, 7sc.; 2 1-16, $1.10; 2 7-16, $1.40 
SOUTHERN CAN CO. 


No. I $ 9.50 


Prices of Solder Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, $1.40. 
“‘Southern’”’ Inside Coated Cans, $1.25, $1.75 and $2. 25 per additional 
for the Is, 2s and 3s respectively. 


THE BOYLE CAN CO. 


Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, 40. 


INDEPENDENT PRICES. 
No. 2% No.3 No.3 Jersey No. 3 P aed Tall 
$14.75 $1550 $16.90 $18.50 
SANITARY CANS. 


SANITARY CAN CO, 


No No.2 


No. Io 
$8.50 $11.50 


$40 00 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 
14.75 18.25 60 
19.00 23 00 75 
19.50 24.00 .85 
70,00 24.50 85 
26. 85 


53. 1.75 
f. o. b. Fairport, N. Y., Indianapolis, ion, Bridgeton, N. J. 


A. SCHULTZ & co. 
Solder Hemmed Caps,1% in 75.; 21-16in. $1.10.; 2 7-16 $1.40, 
Solder Applied Caps, $1.00; $1.25; $1.50 


Terms: 


TIN PLATES. F. O. B. MILL. 


I C., 14x20, 107 Ibs, Bessemer 
I C,, 14x20, 100 lbs, Bessemer Steel......... «aden ane 
I 22x27, 90 lbs. Bessemer Steel...... 
19x27, 95 lbs. Bessemer Steel....... 
PIG TIN. 
storotons 1 to4tons 
PIG LEAD. 
SOLDER 
Drop and Bar Solder 9xIo 8x10 
17 16 15 
Wire Segments 20 19 18 
STANDARD SIZES OF CANS. 
DIAMETER. HEIGHT. 

con 4 in. 4% in, 


No, Io Cans (7 


6% in, 


. 
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HARWARD, 


CANNING FACTORIES 


Twenty years practical experience. Beware of 
$8000.00 Canning Factories. Fifteen years practical 
experience in State of Maryland. If you are going to 
build a canning factory let me figure with you on your 
plant. I can build you a plant to pack 24,000 cans in 
10 hours for $4500.00, turn key job. 

For further information write me, 


C. F. HARWARD, 
BROWNSVILLE, TENNESSEE. 


The Eby Fruit Knife 


Use the Knife for Both Coring and Peeling. 
THEY WILL PAY FOR THEMSELVES IN A FEW HOURS WORK 


Do not handle the tomatoes 
twice, you lose time and spoil 
the quality of the fruit. If you 
are a canner, a sample knife 
will cost you very little. 


WRITE TO ME. 


J, EBY, Trotwood, Ohio. 


JOHN H. ERSKINE 


262 Randolph Bldg. - MEMPHIS, TENN. 
Merchandise Broker and Manufacturers’ Agent 


Accounts Solicited of Manufacturers, Brokers, Dealers 
and Producers of Canned Goods and all Goods 
Handled by Wholesale Grocers 


REFERENCES: ALL MEMPHIS JOBBERS 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


EVERY SALE IS CASH 


when you sell a second-hand piece of machinery, 
and if you have any surplus machinery or supplies on 
hand that you will not use again in your factory the 
best thing to do is to sell it to some one who can use it. 
Use this page either way, it will pay you to keep 


- your eye on it and note what’s offered each week. 


“Wanted and For Sale,” of THE TRADE. 


The Harris Patent Power 
Machine 


Hoisting 


and Carrying 


Sole Owners and 
Manufacturers 


C. S. HARRIS COMPANY, 


ROME, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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SCHULTZ CO. 


a 


~ 


BALTIMORE, MARYLAND. 


Manufacturers of the Strictly High Grade Nickel-Stee! 


Oyste r Stea m Ox AUTOMOBILE. 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


The Sinclair-Scott Co., 


Baltimore, Md. BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE BEST ADVERTISING 


for your canned goods is satisfactory sales! Every saley ou make should 
please the buyer and nothing pleases him, outwardly, more than good 


boxes. If you do please there is no doubt that for every sale made you 
will make more in the future. 


The complaint of poor packages last season should have convinced 
you that the best and surest way to please is by the use of 


SATISFACTORY BOXES 


and we are anxious to prove to you that we furnish canned goods boxes 
that please all interested, and at the right prices. Send to us to-day for 
full particulars. 


HOLLEY-MATTHEWS MFG. CO. 
Canned Goods Boxes and Box Shooks. 


Mills at 
Sikeston, Mo. and 
Greenville, Miss, 


MAIN OFFICE: 
SIKESTON, MO. 


Longer Optional, But Compulsory.” 


So spoke one of the oracles at the recent 
Convention about up-to-date machinery for 
canners. 


The AMS. No. 2 ADJUSTABLE DOUBLE 
SEAMER fills the bill. It will seal tops and 
bottoms on cans as fast as the operator is able to 
handlethem. The No. 2 is the acknowledged 
standard of all seamers and is in use by all the 
leading canners and packers of this country 
and abroad. 


The AMS SANITARY CAN is universally 
used by packers who recognize the superior 
merits in this can over all others. The AMS 
No. 2 DOUBLE SEAMER will double seam them 
without the use of Heat, Solder or objection- 
able Fluxes ready for processing. 

The AMS No. 57 BOTTLE CAPPER, the 
latest on the market, will cap all standard sizes. 
The metal cap is spun against metal instead of 
the glass, wkich practically eliminates all 
breakage ; a feature not possible in the other 
cappers and methods now in use. 


The AMS No. 116 DATING MACHINE 
has proven entirely satisfactory to many packers 
who appreciate the advantage there is in dating 
marking and placing their secret mark on 
packages. 


All dates or combination numbers can be 
made. It is a very handy machine to have. 


Get in correspondence with us. We can 
give you valuable information. 


MAX AMS MACHINE COMPANY 


MT. VERNON, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Patents and Trade Marks 


Food and Drugs Act Opinions. 


EDWARD S. DUVALL, Jr. 


Alttorney-al-Law and Solicitor of Patents 


LOAN AND TROST BOILDING, 


WASHINGTON, D. C. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 
‘‘Fureka’’ Works, 
Silver Creek, - N. Y. 


Avoid trouble and prevent goods 
from becoming mixed in the 
warehouse by marking 
your cans with— 


TIN CAN INK 


This INK Will Stand 
Processing 


WRITE FOR SAMPLES AND PRICES 


A. E. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


PROF. DUCKWALL’S 
NEW BOOK 


CANNING PRESERVING 


—WITH— 
BACTERIOLOGICAL TECHNIQUE 
478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


A Practical and Scientific Text Book for Canners, Preserv- 
ers, Manufacturers of Food Products, Superintendents and 
Processors. 

A manager who will master this text book will command 
double his present salary and be worth*it to his employers. 


PRICE $5.00, CASH WITH ORDER 
SALE BY - THE TRADE 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. PaAuL AND BALTIMORE STs. 
President, JoHN S. Gisss, Jr. 
Vice-President, 
ALBERT T. MYER 
Secretary, W. F. ASSAU. 
Executive Committee : 
FE. C. WHITE 
Arbitration Committee : 


Treasurer, 
LEANDER LANGRALL 


Gko. T. PHILLIPS H. S. OREM 


E. C. WHITE 
B. HAMBURGER 


H. A. WAIDNER 
C. J. SCHENKEL, Wo. GRECHT 
Committee on Commerce : 

RouFus M. GIsBs. 


W. E. ROBINSON 


JoHN SCHALL, 
J. BRooxs LOUIS GREBB, 
Committee on Legislation : 
GEO. T. PHILLIPS, L. 
F, A. TORSCH, W. L. SHAW 
Hospitality Committee: 
T. J. MEEHAN, E. H. MILLER H. W. KREBBS. 


Counsel, JOHN C. ROSE. Chemist, CHARLES GLASER. 


L. Lorp. 
H. P. STRASBAUGH, 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manutfacturers of 
PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


BIRECTORS FACTORIES 
T. G. CRANWELL, PREsrT. CHICAGO 
A. W. NORTON, ViICE-PREST. SYRACUSE 
F. P. ASSMANN, & TREAS BALTIMORE 


©. TALIAFERRO. 
8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are now naming prices on the regular Packers’ Cans and Solder Hemmed Caps, and also 
on the Open-top or “Sanitary” Cans for the season of 1909. Our regular Packers’ Cans with Solder 
Hemmed Caps will be made of the same high grade of tin plate, in the same workmanlike manner, and 
will give our numerous friends and customers the same unequaled satisfaction that has characterized 
our deliveries of this Can in the past. We have enlarged our output materially since last season, and 

are ina better position than ever to give our friends every satisfaction, both in quality and service 

Our Open-top Can is a strictly “sanitary” can. It is outside soldered, contains no i streak, 
no discoloration of =e character, and has no solder whatever on the inside of the can. 

Our Closing Machine, which we supply the packer for use in his packing house, is, without any 
exception, more rapid and closes the can more surely than any other machine in existence; and these 

"features combined with our famous screw feed makes it altogether a modern, up-to-date Closing Machine 
in every particular. We will strictly maintain in our Open-top Can the same high degree of quality 
that has made the CONTINENTAL CAN unquestionably the very best can in America. 

We solicit your inquiries and orders, and assuring you of our ability to take the best possible 


care of your wants, and pledging to give same our personal attention, we remain, 


Yours very truly, 
CONTINENTAL CAN COMPANY, 


T. G. CRANWELL, President. 


